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Storefront Product Page vs. Landing Page
Which Converts Best?

Alright—you've got an online store and you’re gearing up to launch a new product.
To promote it, you put some money into paid advertising on search and social.
You also email your list of prospects and customers about your new offering.

Hey, that’s great! But where are you sending all of this traffic?

Many ecommerce marketers will be quick to answer: “Duh, the product page on my
website. It’s got photos, specs, and it’s just one click away from purchase.” But while
that’s all true, product pages aren’t always the best way to convert visitors.

STOREFRONT PRODUCT PAGE
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Benefits-oriented copy, vivid customer reviews, and
awww-inducing visuals help this landing page from
Meowbox convert almost half of all visitors.

Consider that product pages on a typical ecommerce site are usually short, lacking
meaningful details that help your prospects make a purchase decision. They’re often
unfocused, cluttered with site navigation and multiple calls to action. And in terms of
persuasion, they’re typically generic—they don’t speak to different potential buyers,
but instead try to speak to every buyer at once with just a single message.

Research shows that online merchants can be better off directing their traffic

to landing pages, standalone pages built to deliver relevant messaging to
targeted audiences with one clear goal: conversion. Dedicated landing pages
prompt more sales by matching visitor search intent and providing clear pathways
to purchase. They also let you launch new campaigns and test products quickly—
without making changes to your storefront.

SO, HOW DO YOU CREATE ESPECIALLY

PERSUASIVE LANDING PAGES?

This lookbook features some of our favorite
Unbounce-built landing pages from ecommerce
brands doing it right. Follow their lead and you’ll be
converting more browsers into buyers in no time.

Let’s get to it.
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Twillory

Industry: Apparel
Model: Storefront

Page Type: Click-Through

If you need inspiration for your next ecomm landing page, this

one from Twillory—built by Agency Within—oughta do the trick.
Punchy copy, awesome photography, and stylish animation take this
example to the next level. View the landing page -

CONVERTS AT

O Whoa. Twillory’s landing page converts
51 /O half of all visitors.

WHAT WE LOVE

B The tight copy speaks to Twillory’s core differentiators—namely,
inexpensive dress shirts that don’t skimp on quality.

B Loads of photography shows Twillory clothing in the context of use, plus
eye-catching animations and a sleek video keep visitor attention.

B The mobile version of this page cuts some of the weightier elements,
ensuring that on-the-go load times stay super fast.
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https://www.twillory.com/
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http://unbouncepages.com/ecommerce-lookbook-twillory

Alps & Meters

Industry: Apparel
Model: Storefront

Page Type: Click-Through

Clothes aren’tjust clothes—they say something about how we see
ourselves and how we want to be seen by others. Alps & Meters

recognizes the importance of identity in fashion, and they use it for
maximum impact on this landing page. View the landing page -

WHAT WE LOVE

B Thestory. Alps & Meters imbues their clothing with emotional meaning
by tying their brand to the history of women in sport.

B The gorgeous hero shot and accompanying photography show off Alps &
Meters apparel in its intended environment. Retro pictures evoke a sense
of authenticity and old-school cool.

B Stamping your landing page with the Vogue logo? There might not be a
better way to build credibility as a stylish clothing brand.

Put it to the test! This landing page already has a sky-high conversion
rate, but including a call to action above the fold might push it into the
stratosphere.
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https://www.alpsandmeters.com/
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Greats

Industry: Apparel
Model: Storefront

Page Type: Click-Through

This landing page from sneaker brand Greats (another designed

by Agency Within) might set the bar for video on a landing page.
Not only is it effective in communicating some of the product’s key
differentiators—it’s also just insanely cool. View the landing page —»

.HAT WE LOVE

B Thevideo. (Oh, lordy, the video.) Greats drives home the craftsmanship
of its shoes with a stop-motion clip that’s tough to look away from.

B Greats effectively speaks to both male and female visitors, including
testimonials from each audience and splitting traffic with separate calls
to action.

B The rule-of-three layout makes it easy to scan the landing page content
and absorb the product’s primary benefits and differentiators.

“Unbounce makes it easy to build landing pages with loads of
performance-oriented templates, which is why this page was so
successful from a conversion perspective.”

- Aditya Bagri, Digital Automation Manager, Agency Within

—— ECOMMERCE LOOKBOOK
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https://www.greats.com/
https://www.agencywithin.com/
http://unbouncepages.com/ecommerce-lookbook-greats
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LIV

Industry: Apparel
Model: Storefront

Page Type: Click-Through

Celebrity endorsements are a quick way to build affinity with
consumers. LIV takes it a step further, partnering with pro cyclist TJ
Eisenhart to market a special edition wristwatch and motivate sales
through scarcity. View the landing page —»

.HAT WE LOVE

B LIV creates a sense of urgency with this limited edition product.
If you want this particular wristwatch, you know that you need

to make a purchase decision fast. (Tick, tock.)

B Thisbrand is—in part—about lifestyle. That really comes
through in the video, which explores idealistic sentiments like
passion, aspiration, and truth to oneself.

m  Allof the photography (along with the video and additional
animations) really gives customers an up-close look at the
craftsmanship, so they know exactly what they’re buying.
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https://www.livwatches.com/
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Ascent Footwear

Industry: Apparel
Model: Storefront

Page Type: Click-Through

If you're selling apparel that’s more function than fashion (like a shoe e ISION
that’s designed to correct your walking stride), it’s important to put MY S

emphasis on the mechanics of how your product works. Case in

point: this example from Ascent Footwear. View the landing page -

The L
madial Suppon of & Mmation

control shoe, as well as
[ ity

WHAT WE LOVE

B Ascent uses an expanded view of its shoe to showcase the technical
components that contribute to its comfort and durability.

B Byincluding an explainer video, Ascent is able to elaborate on the value
propositions of the product without taking up much space on the page.

B Theclean, single-column layout and short length mean that visitors
aren’t being overloaded with information. That way, they can focus on
Ascent’s core message.

S1re™ 5199
WHAT IS THE VISION

Get more conversions with your next campaign.
Check out our full collection of landing page, popup

and sticky bar templates. w-—-»-;;-‘
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SnackNation

Industry: Food & Beverage
Model: Subscription

Page Type: Lead Generation

Subscription food delivery is a fast-growing ecomm segment
where success means standing out from the competition and
driving new leads like crazy. With this energetic landing page,
SnackNation does both. View the landing page -

15% of online shoppers have signed up for
at least one ecommerce subscription service

DID YOU

KNOW?

as of 2018—and that number is growing fast.

WHAT WE LOVE

B Everything above the fold is terrific. The concise and compelling offer.

The eye-catching call to action. The clever hero shot. (Take notes.)

B Bold color choices and gripping visuals make the entire landing page feel
like a celebration.

B The price alone is enticing: one month free, then $1/month* ongoing?
People, we're losing money if we don’t buy these snacks.

*Yeah, yeah, we need to complete a survey. Trust us—we’ve done more for less.
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Drizzle Honey

Industry: Food & Beverage
Model: Storefront

Page Type: Click-Through

When you think of honey, you’re probably picturing a crusty,
bear-shaped bottle at the back of your cupboard. Drizzle Honey—
marketed as an upscale alternative with added health benefits—
built a landing page that’s sure to scrub that ursine image from
your brain. View the landing page -

WHAT WE LOVE

B Thisis a gorgeous landing page that uses intimate
photography, eye-catching product shots, and an attractive
layout to keep visitors stuck (because honey) to the page.

B Part of Drizzle’s pitch is its nutritional value, and the
company drives that home with loads of information on the
health benefits of its ingredients.

B The mission statement from Drizzle’s founder—along with a
logo spread highlighting past media coverage—goes a long
way in establishing brand credibility.
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https://drizzlehoney.com/
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Trade Coffee

Industry: Food & Beverage
Model: Storefront & Subscription

Page Type: Click-Through

If you don’t think landing pages are an ideal place to show off your
brand personality, this example from Trade Coffee oughta set you
straight. With just a handful of words, Trade demonstrates what makes
them—and their product—different. View the landing page -

WHAT WE LOVE

B Charming copy highlights Trade’s adventurous voice while concisely
communicating the brand’s main selling points. “Intense and bold, La
Colombe’s Corsica fits the bill when you want a kick in the pants.” We'll pass
on that last bit, but the coffee sounds great.

B Theclean layout and use of white space put the product front-and-center.
Here, less is most definitely more.

B Thelanding page’s final call to action redirects to a nifty onboarding quiz
that suggests a Trade Coffee blend based on visitors’ answers. (Bonus:
Quizzes like this let you learn more about your visitors while adding value.)

Put it to the test! Trade uses a top banner to highlight its discount for
first-time buyers. If they turned that into an Unbounce-built sticky bar,
it would follow visitors as they scroll and keep the offer top-of-mind.
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Doves Farm

Industry: Food & Beverage
Model: Storefront

Page Type: Click-Through

Aligning your brand with something bigger—a popular event or a
charitable cause—can help boost your reputation with consumers
just through association. Check out this brilliant example from
Doves Farm and 9xb. View the landing page -

WHAT WE LOVE

B Thislanding page corresponds with a particular event
(Organic September in the United Kingdom), helping Doves
Farm align itself with a broader social issue.

B Flouris all about the delicious things you can make with it.
Doves Farm recognizes that and appetizes our imagination
with a hero shot of a glorious chocolate cake.

B The goal of this landing page is getting visitors to take
advantage of the discount and buy some flour, but Doves

Farm also uses a giveaway contest to generate leads.

ECOMMERCE LOOKBOOK


https://www.dovesfarm.co.uk/
https://9xb.com/
http://unbouncepages.com/ecommerce-lookbook-doves-farm

Love Child Organics

Industry: Food & Beverage
Model: Storefront

Page Type: Click-Through

People take the health and safety of their children pretty
seriously (who knew?), which means products for toddlers
usually face an extra level of scrutiny. Love Child Organics
shows us how to build consumer trust fast by keeping their
brand values front-and-center. View the landing page -

WHAT WE LOVE

B Instead of focusing on the product (like they do on their
website), Love Child here gives a ton of real estate to its core
values, reassuring parents that the brand stands for all that’s
good.

B Thelanding page’s adorable art style makes it feel like a
children’s book, and we love the illustrations of the fruit and
vegetable families. Very cute.

B Thelogo spread not only shows visitors where they can buy
Love Child in person, but also acts as a seal of approval from
other trusted brands.
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waterdrop

Industry: Food & Beverage
Model: Storefront

Page Type: Click-Through

Landing pages are most effective when they’ve been built

to address a particular audience or use case. This example
from waterdrop sets the bar for targeted messaging—and, by
converting more than half of all visitors, it makes a compelling
case for you to do the same. View the landing page -

WHAT WE LOVE

B This brand has identified women as its core demographic and everything
on this page is meant for that audience. Contextual shots? Women.
Testimonials? Women. This brand knows who they’re talking to.

B Thedesignis spectacular and complements the product well. Can colors
be flavorful? This landing page says they can, and our abrupt craving for
something sweet and fruity makes us believe it.

B Byincluding recognizable media logos and positive customer reviews,
waterdrop does a good job of leveraging social proof.

ECOMMERCE LOOKBOOK
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Browse our landing page templates
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something beautiful.
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Now a word from

our agency partners at

4 Quick Landing Page Tips
For Ecommerce Success

As an agency that works with all kinds of clients, the team here
at KlientBoost knows that no two landing pages are exactly
alike. Well, no two successful landing pages are exactly alike.
This is because landing pages are ideally customized to appeal
to the particular audience your ads are targeting.

Finad drys i sarem $20 Offow s

But what makes ecommerce landing pages really take off?

Ry Hetus Crdor Now

What persuasive tactics can online retailers use to wow their

visitors and crank conversions into overdrive?
Knowledge is power, leam

. . bout DMNA ki .
At KlientBoost, we create lots of ecomm pages in Unbounce, o S IR

and over the years we've picked up a thing or two. Here are
some of our best tips for building a landing page that sells.
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1. MATCH YOUR MESSAGE

For starters, stick to what makes your product special. Visitors clicking through on your
ecommerce ads have certain expectations of what they’ll see. Check that the value
points you used in your ad copy are also emphasized on the landing page.

Whether your ads are focused on the features (i.e., size, materials, function) or
benefits (i.e., time savings, cost, or solution) of your product, make sure that your ad
message is a perfect match to your page (and vice versa). That helps visitors know
that they’ve come to the right place and increases their chance of converting.

Il I'I Bies for Commutees O

(Gt 15% O Bikes for Commuters

2. KEEP THINGS CONCISE

Not only is it important to keep your messaging consistent—it’s also important

to speak in terms your visitors understand. Try to avoid jargon and speak to the
aspects of the visitors’ everyday lives that will be changed by your product. Don’t
tell prospects about how your offering makes a process “more efficient”—instead, tell
them exactly how many minutes it’ll save them.

This also means keeping the message on your page clear and concise. You want
visitors to be able to skim the copy and still come away with your key points. Use
section headings, bullet points, and a distinct call to action that tells them
exactly what to do next.

Ecomm landing page not converting? See how KlientBoost’s sharp

copywriting and gorgeous designs can help you optimize your page for sales.

ECOMMERCE LOOKBOOK

3. CONCENTRATE ON CONVERTING

This is where some of the more classic landing page tactics come into play.

Because you're offering specific products on your landing page (as opposed to an
ordinary campaign page for a different industry), you want to keep your visitors focused
on making a purchase. Try not to include navigation in your landing page’s header
section. Moreover, make sure that any on-page copy you're writing is focused on

the products you're selling instead of diverting traffic away to other avenues of your

ecommerce shop.

Don’t worry about the bounces (for now). You can always use exit popups and sticky
bars to make sure visitors don’t miss out on related offers or added value. The main
job of yourinitial landing page is just to convert on one goal.

You also want your page to make sense for where your audience sits in the buying
funnel. Regardless of the quality of your ecomm landing page, if your visitors are only
looking for top-of-funnel, early research-level info, you’re going to have a tough time
hunting for actual purchases. Consider building a few landing pages dedicated to
different parts of the buyer journey.

4. MAKE SURE IT'S MOBILE

Lastly, make sure that your landing pages are optimized for

Knowledge is
power, learn about
your DNA makeup.

mobile devices.

This isn’t unique to ecommerce landing pages. Mobile is growing
more important every day as the percentage of on-the-go
shoppers continues to overtake desktop. If you’re not going to
build separate landing pages for mobile, at least make sure the
ones you do have are responsive. Your page should have an
easy-to-follow layout and load super fast on-the-go.

Go beyond
standard DNA
reports



https://klientboost.com/conversion-rate-optimization/

If you follow the advice on the previous page,

+,m
. Kluenboost

yoU’ll have a major leg up on most of your online
competitors. Here’s a quick checklist to help you
see if your ecomm landing page is up to snuff.

KlientBoost Creates

[0 Emphasize your product’s key [0 Match the message between |ncred|b|e Land|ng

value points your ad and landing page

Pages That Help You

[0 Describe the material benefits (0 Use concise, skimmable copy

of your product with a clear call to action Get MOI’G Outta YOUI’
[0 Exclude any navigation that [0 Present related offers through P P C S p en d .

takes visitors off-page popups and sticky bars
[0 Speak to your visitors’ stage (0 Make sure your page looks

in the buying funnel great and loads fast on mobile

Get Your Free Proposal

Reese Garcia

Director of Ecommerce

Knowledge is power, learn

KlientBoost
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Alchemy Fine Home

Industry: Home
Model: Storefront

Page Type: Lead Generation

Email is an essential channel for ecommerce brands, giving

them a direct method to inform repeat customers about new
products and entice prospects with special offers. With this page,
Alchemy Fine Home and KlientBoost dangle a first-order discount

to get visitors onto their list. View the landing page -

WHAT WE LOVE

B The coupon isn’t the only thing Alchemy’s offering.
Smart copy focuses on the other benefits that come with
giving up your email: private flash sales, designer tips, and

first looks at new arrivals.

B Thislanding page makes incredible use of photography, from
the hero image to the product collage and even the customer
testimonial. It looks fantastic.

B There’s hardly any copy on this page, but all of the elements
still manage to convey what Alchemy is all about. You've
gotta admire the simple elegance of it.

ECOMMERCE LOOKBOOK
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Country Chic Paint

Industry: Home
Model: Storefront

Page Type: Click-Through

Your mind probably doesn’t jump to paint when you think of products that spark
a strong emotional connection. But this landing page from Country Chic Paint
and digital agency Webistry does just that, thanks to warm photography, gentle
colors, and its charitable cause. View the landing page -

WHAT WE LOVE

B There’s so many reasons to convert. The limited edition colors. The low ecological
impact. The recycling program. The gift card contest. The donations. Wow.

B The sticky bar keeps the call to action glued to the top of the screen, meaning that
visitors can convert as soon as they’re ready

B Loads of contextual photography demonstrates how the paints look once they’ve
actually been applied. (Plus it’s given us some new ideas for craft projects.)

“It was important for us to create a page that clearly
communicated everything that makes Country Chic great,
because their target market cares about so much more than just
the product. This page does so well because it sells an idea, not a
product.”

- Jonathan Naccache, Co-Founder & President, Webistry

ECOMMERCE LOOKBOOK
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InfiniteMoon

Industry: Home
Model: Storefront

Page Type: Click-Through

It's one thing to include positive reviews on your landing page.
It's another to include testimonials that persuasively reinforce
what you’re already saying about yourself. Enter InfiniteMoon
and Wallaroo Media, who use positive reviews to hammer home
this value prop. View the landing page -

.HAT WE LOVE

B The convincing testimonials have been carefully chosen to
touch on many of InfiniteMoon’s benefits: maximum comfort,
serious pain relief, and high-quality materials.

B Using lightboxes to give visitors an up-close view of the product
and provide additional information means that the page isn’t
cluttered.

B InfiniteMoon makes good use of the space above the fold,
communicating their value prop through a punchy headline
and emotive hero shot.

ECOMMERCE LOOKBOOK
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http://unbouncepages.com/ecommerce-lookbook-infinitemoon/

United Sports Brands

Industry: Sport
Model: Storefront

Page Type: Click-Through

If you're looking for a landing page that breaks the mold, this example
from United Sports Brands (which draws from the cyberpunk style of

throwback classics like Tron) will definitely be up your alley. Cue the
laser beam sound effects! View the landing page -

WHAT WE LOVE

B Thethemeis so cool, and United fully commits to it—from the
loud, neon visuals, to the flashy animations, to the campaign
slogan. Awesome.

W This page might feel like it’s from another era, but today’s best
practices still apply. Strong headline, benefits-oriented copy, rule-
of-three layout—it’s all here.

B United even includes a custom playlist to help runners get

pumped with retro jams from Duran Duran, Blondie, and Run DMC.

Someone teach us how to run right now.

ECOMMERCE LOOKBOOK
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Awayco

Industry: Sport
Model: Subscription

Page Type: Click-Through

Pairing highly-targeted advertisements with landing pages lets
marketers share info that’s most relevant to their visitors. Here,
Awayco aims at Australian surfers and provides location-specific
information related to the offer. View the landing page —»

WHAT WE LOVE

B The embedded map shows Sydney-based visitors exactly where
they can get access to this promotional surfboard. (And with
proper targeting, it shouldn’t be far.)

B By partnering with OneWave, Awayco demonstrates its

commitment to promoting positive mental health through sport.

B We love that the copy captures the unique voice of the surf
community—phrases like “free the funk” and “get some
saltwater therapy.”

ECOMMERCE LOOKBOOK
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https://awayco.com/
http://unbouncepages.com/ecommerce-lookbook-awayco/

Nebula Genomics

Industry: Wellness
Model: Storefront

Page Type: Click-Through

Aimportant part of wellness is knowing your own body, and
Nebula Genomics offers to help people do that at a foundational
level. This page (designed by KlientBoost) does a great job of
establishing genomics as the future of health and nutrition,
without feeling too Blade Runner. View the landing page -

WHAT WE LOVE

B This page looks superb. The hero image shows you exactly what
you’re buying, and people-focused supporting photography
drives home the real benefit: getting a better look at yourself.

B DNAsequencing is a complex product that requires a serious
amount of explanation. Nebula makes the copy more digestible
by breaking it into quick sections, tucking it into expandable
accordions, and hiding it behind ‘Learn More’ buttons.

B Youwouldn’t give a vial of your spit to just anyone, right? Nebula
uses customer reviews to lift credibility and a logo bar of tech
publications to position themselves as leaders in the space.

ECOMMERCE LOOKBOOK
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Perfect Keto

Industry: Wellness
Model: Storefront & Subscription

Page Type: Click-Through

If you're marketing a product to an informed audience, transparency

is usually the best approach. Perfect Keto and Webistry win over
health buffs with this candid landing page that leaves nothing to the
imagination. View the landing page -

DID YOU You can integrate Shopify into your

ecommerce landing page built with

KN OW? Unbounce. Check out the documentation.

WHAT WE LOVE

B Including the nutritional facts and ingredients on the landing page shows
that Perfect Keto knows their audience—and in the world of nutrition, it
builds real credibility.

B Clean design with a ton of white space and contrasting colors helps keep
the focus on the product.

B AShopify integration lets visitors add Perfect Keto to their shopping cart
and proceed directly to checkout, removing an extra point of friction.

ECOMMERCE LOOKBOOK
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Tespo

Industry: Wellness
Model: Storefront

Page Type: Lead Generation

Generating anticipation around a product release goes a long way
in creating a successful launch. That's what nutrition company
Tespo does with this landing page promoting their (now released)
vitamin dispenser. View the landing page -

WHAT WE LOVE

B Tespo isall about simplifying the complexity of personal nutrition,
and the landing page mirrors that with light copy and clean design.

B The straightforward layout, restricted navigation, and multiple calls

to action all push visitors towards the conversion goal.

B The form asks for only the essential information (first name and
email) so as to not spook prospects at this early stage in the
purchase process.
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https://gettespo.com/
http://unbouncepages.com/ecommerce-lookbook-tespo/

Pranin Organic

Industry: Wellness
Model: Storefront

Page Type: Click-Through

The supplement industry is a pretty crowded space, and it can be difficult for
consumers to sort out which brands are legit. Naturally (heh), Pranin Organic
commits much of this landing page to sharing information, answering questions,
and demonstrating that they're the real deal. View the landing page —»

WHAT WE LOVE

B You typically don’t want to include too much information on your landing
page, but it makes sense here as Pranin distinguishes itself from pretenders.

B The testimonials speak to the company’s core value propositions: real food,
real results.

B Pranin invites visitors to submit questions at the bottom of the page, giving
them an opportunity to start a conversation with visitors who need a little
more information.

Build and publish landing pages in a flash. With
100+ high-converting templates, Unbounce helps you create,
test, and launch targeted landing pages faster.
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https://www.pranin.com/
http://unbouncepages.com/ecommerce-lookbook-pranin-organic/
https://unbounce.com/landing-page-templates/

Samuraw

Industry: Wellness
Model: Storefront

Page Type: Click-Through

This great-looking landing page from Samuraw—built by Webistry—
includes a ton of details on its nutritional supplements to help inform
and establish credibility with its audience. View the landing page -

WHAT WE LOVE

B Learning about the ingredients, process, benefits, and differentiators behind
Samuraw make us feel like maybe we’re not hitting our own dietary requirements.
(How many vegetable servings in a family-sized bag of ketchup chips?)

B Tons of testimonials and social proof—both from Samuraw customers and
wellness professionals—build consumer trust.

B The Unbounce-built sticky bar keeps the call to action in view, and cart integration
with Shopify drives traffic directly to the final stage of checkout.

“Our hunch was that our target market is well-read and educated. They
value being informed. We felt it was necessary to test a page that had
a stronger focus on educating the visitor and validating the product’s
core differentiators, so this landing page is a lot longer than we're
used to building.”

- Jonathan Naccache, Co-Founder & President, Webistry

ECOMMERCE LOOKBOOK
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https://samuraw.ca/
https://webistry.com/
http://unbouncepages.com/ecommerce-lookbook-samuraw1
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Samuraw and Webistry used several landing pages for the same product

to target different stages of the customer journey. This retargeting page
(aimed at visitors who added the product to their cart, but never completed
their purchase) handles objections by answering the most common
questions about Samuraw. View the landing page -

“In a world of hyper-targeting, you need to give customers exactly
what they're looking for. Landing pages are your opportunity to make
sure that your content is as relevant as possible—to their search

query, their interests, their demographics, their objections, and so
much more.”

- Jonathan Naccache, Co-Founder & President, Webistry
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Grubbly Farms

Industry: Farming
Model: Storefront

Page Type: Click-Through

It might be more “odd” than “end,” but we just had to include this landing
page from Grubbly Farms and KlientBoost. This is a great example for any

marketer who feels like their product doesn’t have enough razzle-dazzle.
If these guys can make a good-looking page for larvae chicken chow, the
rest of us have no excuse. View the landing page —»

WHAT WE LOVE

B We've gotta shout out the design. Grubbly uses striking
photography (of happy chickens—not the bugs) and a sharp color
scheme to really help the product pop.

B Grubblyisup against an incumbent product here, so this page is
all about emphasizing why their bird bites are better. Educational
copy describes the health benefits and sustainable sourcing, while
the review carousel adds social proof.

B This page is pretty dense with words, but Grubbly succinctly
delivers their pitch by including a short video of their product
in action. (We’re not experts on fowl facial expressions, but the
chickens seem to approve!)
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https://grubblyfarms.com/
https://klientboost.com/
http://unbouncepages.com/ecommerce-lookbook-grubbly-farms

Meowbox

Industry: Pet
Model: Subscription

Page Type: Click-Through

Cat subscription boxes are the final stage in the evolution from feral
predators of the prehistoric wastes to shnookum-shnookum cuddle
monsters. Meowbox helps us celebrate feline domestication in style
with monthly deliveries of toys and treats. View the landing page -

WHAT WE LOVE

B [t's one thing for pet owners to say that Meowbox is wonderful, but
pairing customer testimonials with pictures of their cats enjoying
the treats adds another level of credibility.

B The headline conveys Meowbox’s main value proposition and,
paired with the hero shot, helps visitors understand what they’re
getting as soon as they hit the page.

B Thisisaclick-through landing page, but Meowbox includes a
newsletter signup form as a secondary conversion goal to try and
capture those precious email addresses. No lead left behind.

ECOMMERCE LOOKBOOK
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https://meowbox.com/
http://unbouncepages.com/ecommerce-lookbook-meowbox

Sourcebooks

Industry: Publishing
Model: Storefront

Page Type: Lead Generation

Books are tough to market because taste in literature is so subjective.
(And blocks of text aren’t especially photogenic.) This landing page
from Sourcebooks does it right by relying on a grabby description
and plenty of positive reviews. View the landing page -

WHAT WE LOVE

B Thedescription builds mystery, plus Sourcebooks provides an
excerpt of the novel to give visitors a taste of the writing and—
hopefully—hook them on the story.

B [fthe narrative or excerpt don’t grab readers, Sourcebooks has
included a bunch of quotes from authors and reviewers that attest
to its page-turniness.

B Thelanding page is designed to match the look and feel of the
book cover, creating an attractive, uniform experience.

Put it to the test! Sourcebooks could experiment with
fewer form fields, which might reduce the barrier to entry
and increase conversions.
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https://www.sourcebooks.com/
http://unbouncepages.com/ecommerce-lookbook-sourcebooks

Packlane

Industry: Packaging
Model: Storefront

Page Type: Click-Through

Some rules are meant to be broken—or, at least, they can be broken
some of the time. This landing page from Packlane looks like it ought to

be their homepage, but it effectively targets one of their core segments
(while looking absolutely amazing). View the landing page -

WHAT WE LOVE

B Packlane uses this landing page to specifically pitch the cosmetics
industry, and everything about the design—from the messaging to
the pastel colors—supports that goal.

B The headline immediately communicates Packlane’s value prop for
beauty companies, and the gorgeous product shots make us wish

we had an excuse to create our own boxes.

B Including site navigation and multiple calls to action might not
be best practice in conversion optimization, but this page is so
effective at brand-building that we’ll turn a blind eye.

ECOMMERCE LOOKBOOK
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https://packlane.com/
http://unbouncepages.com/ecommerce-lookbook-packlane

BoxyCharm

Industry: Cosmetic
Model: Subscription

Page Type: Lead Generation

Hype pages can help you hit the ground running with a product
launch (and collect some leads while you’re at it). BoxyCharm uses
this one to generate interest around their new upscale beauty
subscription box. View the landing page -

WHAT WE LOVE

B Thesleek layout, on-brand color scheme, and parallax scroll effect
all demonstrate that BoxyCharm has a flair for design. Nice.

B The landing page copy helps BoxyCharm’s brand identity with the
#hashtag generation, and the social links included make it easy for
visitors to engage further.

B Thevideo gives us a look at the process behind the product and
shows that BoxyCharm hears (and acts on) customer feedback.
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https://www.boxycharm.com
http://unbouncepages.com/ecommerce-lookbook-boxycharm

Zola

Industry: Wedding
Model: Storefront

Page Type: Click-Through

Zola has a knack for creating gorgeous (and effective) landing
pages for their whole range of wedding products and services—
and this one promoting their custom invitations is no different.
View the landing page -

WHAT WE LOVE

W Zolareally hammers home the value that customers get with
repeated and pronounced use of the word ‘free’—free websites,
free envelopes, free samples, free, free, free.

B Thesectioned layout lets Zola include a ton of information without
being overwhelming. Awesome product photography shows off
the huge variety of invitation templates.

B Zolaalso deploys a sticky bar to keep its promotional discount in L
view and incentivize undecided customers to convert. = 9 N

SAVE THE DATE
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