Tango Card Use Cases and References



Who Tango Card supports (+1000 more!)

Consumer Engagement.

FCA

FIAT CHRYSLER AUTOMOBILES
@ L

B= Microsoft

&) influitive

advocate marketing experts

Docuﬁgn_g

Employee Engagement. Payment Disbursements.
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Why Do Tango Card Customers Send Rewards?

TANGO CARD CUSTOMER RESEARCH

Why do you send rewards (what is your desired business result)?

Consumer/Customer Engagement [N 4%
Employee Engagement _ 33%
Payment Disbursement [ 22%
customer Loyalty [ 21 %
Referrals [ 19%
Wellness Engagement _ 10%

Acquisition/Offer/Rebate [N 8%

Channel Management | 1%

Source: TechValidate survey of 101 users of Tango Card T 1'.\ N G O
() Techvalidate

Published: Dec. 15, 2016 TVID: D4E-246-516 CARD



Who Receives the Rewards?

TANGO CARD CUSTOMER RESEARCH

Who do you send rewards to?

vour Customers /Users |
Your Empioyees | 3
Research Participants _ 31%
Your Customers' Employees [N O %
Your Customers' Customers - 7%
Your Partners [ 5%

Your Customers' Partners . 2%

Source: TechValidate survey of 101 users of Tango Card T A N G O
(& Techval
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How Do Tango Card Customers Send Rewards?

BLAST REWARDS

76%

RAAS AP|

46%

T you're thinking those don't add up — many of our customers use both products!

BLAST

REWARDS

Quickly and easily send e-gift cards in any quantity.
Brand an email template, fund an account, and send e-
gift cards in one business day.

RaaS API

Rewards as a Service”

The RaaS APl is a robust digital gift card API built to
support today's apps and platforms. Integrate a catalog
and automate rewards with the RaaS API.



Tango Card Customers Don't Leave - Why?

TANGO CARD CUSTOMER RESEARCH

In regards to managing your program, how much has Tango Card
helped with the following since implementation? Your best estimate

will do.

Bozow WM21-40% Wa1-60% WE1-80% 81-100%

Reduction in time [
Reduction in cost [ R
increase in desired result | N[NNI

Source: TechValidate survey of 97 users of Tango Card T A N G o
(&) Techvalidate

Published: Apr. 7, 2017 TVID: DB2-1CF-1F3 CARD



In Their Own Words...

TANGO CARD CUSTOMER TESTIMONIAL

1 Tango makes incentive fulfillment
seamless. There are no service fees,
customer service is fast. Our account
representative is lightning fast with
communication and rewards go out
quickly.

— Jeremy Stabile, Principal, Facet Squared

Source: Jeremy Stabile, Principal, Facet Squared

TANGO (@ Techvalidate

Published: Dec. 29, 2016 TVID: B10-98D-7ED CARD

TANGO CARD CUSTOMER SATISFACTION RATING

An Operations Manager at a global 500 computer software
company would be very likely to recommend Tango Card for this
reason:

f& It’s so easy on both the administrative
side and receiver side.

Source: Operations Manager, Global 500 Computer Software
Company T ACANR E? O (@) Techvalidate

Published: Apr. 3, 2017 TVID: ACB-3A2-442

Based on a response of 10 to the question “On a scale of 0-10, how likely would you be to recommend Tango Card?"



In Their Own Words...

TANGO CARD CUSTOMER TESTIMOMNIAL

‘ ‘ Tango Card offers employees an IMMEDIATE
reward for participating in our wellness program.
The entire company of over 10,000 employees
gets to benefit from it. On top of that, the
headache of fulfilling all those cards is reduced
to nothing with the automation I've created
thanks to the RAAS APL.

— Devin Prejean, IT Systems Analyst, Chevron Phillips
Chemical Company

Source: Devin Prejean, IT Systems Analyst, Chevron Phillips Chemical ¢ A NGO
& TechValidate
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Published: Dec. 12, 2016 TVID: 063-DDC-A4E

TANGO CARD CUSTOMER TESTIMONIAL

“ We have 1000’s of research
participants and cutting checks is a
waste of money and time.

— Shivani Bhatia, Business Director, McGraw-Hill Education

Source: Shivani Bhatia, Business Director, McGraw-Hill Education T A N G O
(&) Techvalidate
Published: Dec. 28, 2016 TVID: 2CE-CAB-F02 CARD



In Their Own Words...

TANGO CARD CUSTOMER TESTIMONIAL

“ It doesn’t cost us more to implement
rewards. In fact, it saves us time and
money by eliminating the manual
processes and postage.

— Brett Christiansen, Marketing Director, AdvancedMD
Software

Source: Brett Christiansen, Marketing Director, AdvancedMD Software T A N G O‘
@ Techvalidate

Published: Dec. 27, 2016 TVID: E3D-58E-378 CARD

TANGO CARD CUSTOMER TESTIMONIAL

£E The world is digital and having a
partnership with Tango Card makes us
look more up to date with our millions of
customers. Ease of use, low fees, great
selection all go into that too.

— Jason Thomas, Chief Control Officer, Decision Analyst, Inc.

Source: Jason Thomas, Chief Control Officer, Decision Analyst, Inc. T A N G O
(@ TechValidat

Published: Dec. 29, 2016 TVID: 9F6-771-738 CARD



And Many More!

Visit TangoCard.com:
www.tangocard.com

www.tangocard.com/incentive-use-case-studies/
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