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PREFACE

Today’s consumer is only one tweet, Facebook post or Insta story away from telling the world
how their experience was with a brand and using their opinion to influence the purchasing
decisions of others. This opinion rich data represents a unique opportunity for brands to leverage
customer experience insights in near real-time to capitalize on consumers wants, needs, desires
and frustrations. These insights, a true crowd-sourced focus group at your fingertips, offer
businesses unique opportunities for improvement, product innovation, and the chance to engage,
interact and learn from customers in ways they never had before.

Why does customer experience matter? Why does engagement matter? Why should a company
listen to how consumers feel about their brands? Quite simply, consumers have choices.
Consider how many bad product reviews a person has to read before they exit the product page
before looking for an alternative with good reviews. If the reviews are highly positive, consider
how much faster a purchase is made. The digital landscape has only given buyers more choices
than ever- and their pocket books support their emotional connection to a brand. People feel
good about supporting brands they connect with and share this sentiment with their circle of
influence. Social data is the new word of mouth marketing—the opportunity for a brand lies in the
ability to learn from this data.

While social data represents the voice of the consumer, the news media narrative shapes the
perception of your brand. Understanding whether the media’s perception of your brand is
accurate is the first step in understanding public perception.

This report seeks to uncover what can be gleaned from this data—what makes people love brands
versus liking them? What turns them off? How does the news media portray your brand to the
public? What lessons can be learned looking retrospectively at a years’ worth of social and news
data to understand emerging trends in the ever-changing landscape of retail; with each retail
category having its own unique set of challenges competing in a dynamic digital landscape.

SCOPE OF THE REPORT

Unlike the Mad Men era of advertisers and brands creating ads to target their consumers, the
consumer is the new author of today’s brand story with shoppable Instagram stories, YouTube
vloggers linking to their favorite products and Reddit users going deep into the attributes of
what they love or hate about a brand or product.

We'll also take a dive into what news stories are dominating the headlines to see what narratives
come through in news versus social, and vice versa to get a holistic understanding of these
brands including the voice of the consumer in social and the voice of journalists and editorial
content in news to see how the topics differ based on the channel. This market intelligence
helps brands understand the pull through in social from news to inform their messaging strategy
and tone, giving readers a better understanding of the entire media market starting with top
tier news sources like Forbes and down to the consumer opinion sharing insight on their social
network of choice.

NETBASE
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This report is going to dive into the moments that drive consumers to interact with a brand.
What makes some brands loved versus liked? What causes people to talk passionately about some
brands and not others? What attributes fueled their shopping experience? What kind of moments
or experiences garnered intense feelings, whether positive or negative, towards a brand?

The NetBase Quid Market Intelligence platform makes it very easy to look granularly at a brand
and their competitors across a broad spectrum of categories to quickly identify trends and
identify key performance indicators, adding a layer of understanding that goes deeper than just
sentiment. This enables the data to quickly tell us where some brands are knocking it out of the
park in relation to KPIs like customer service, price, quality, trust and value, where others show
clear room for improvement—all intelligence brands can use to their advantage.

EXECUTIVE SUMMARY:

ATHLETIC: While Nike, Adidas and Converse snag the largest share of voice across the Athletic
retail category, Asics wins in sentiment as runners love their sneakers, while they gain exposure
and street cred with their influencer and designer collaborations.

BIG BOX: Target and Walmart have the highest share of voice in this category, but Tractor Supply
rises to the top with its high net sentiment, happy customers, and a bespoke shopping experience
where you can bring your dog with you.

CLOTHING: Zara, Victoria’s Secret and H&M get the most mentions in this category, but
Patagonia has the highest net sentiment and passion intensity, with the conversation shared
among product and climate change discussion.

DEPARTMENT STORES: Marks & Spencer and Nordstrom had the most conversation in the
category, but Le Bon Marché gets the highest sentiment, as a Paris shopping destination and
beacon for fashion influence.

ECOMMERCE: While Rakuten, Amazon and Etsy are the behemoths occupying the conversation,
Magnolia Market is highest in sentiment as it’s eCommerce presence benefits in the excitement
of their brick and mortar location, which is a growing destination and source of tourism for the
city of Waco, Texas.

GROCERY: Kroger, Trader Joe’s and Whole foods have the largest share of voice, but Publix has
the highest net sentiment, as consumers express love for their subs, fried chicken and cakes and
in the news the narrative is around how Publix is awarded Forbes’ best places to work award for
the 21st year in a row.

LUXURY: Gucci and Chanel get the most mentions but Dior has the highest net sentiment, with
consumers expressing love for their makeup and behind the scenes fashion show glimpses, and
The Dior exhibition breaks a record for the most attended event in Museum history at London’s
V&A Museum.
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TOP 5 AT A GLANCE:
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Mentions
Potential
Impressions
Sentiment

Engagements

Amazon eCommerce | 1 | 26,223,358 | 22,882,053 | 1,738,007,370,163 | 75% | 53,667,840

Etsy eCommerce | 3 32,474,111 | 30,205,824 | 163,689,823,754 | 76% 28,002,101

Chanel Luxury 5 | 10,955,667 | 10,387,954 | 125,447,343,975 | 70% | 192,548,239
TOP 5 INSIGHTS
AMAZON
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Amazon comes in at #1 on this year’s list, with their most popular post on social from Lady Gaga,
who announced her eyeshadow launch available on Amazon and Haus Labs, giving Amazon over
1.2M impressions with this post.
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Figure 1: News Network Analysis

In our news network analysis, the conversation themes
with the biggest traction are around how to stream all the
2020 Oscar Nominated Movies, while In Quid News the
conversations getting the most conversation are around
the coolest products to buy on Amazon, Prime Video, and

jobs created by new Amazon Distribution centers.

In social, books still rule Amazon, as much of the
conversation is about best sellers and authors.
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Figure 2: Social
Network Analysis
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LOUIS VUITTON
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Louis Vuitton makes it to #2 in this year’s report, with their most popular post on social
announcing their new flagship store, the #LVMidisuji opening in Japan, designed by architect
JunAiki, getting 1M likes on their post.

The article getting the most engagements includes a mention of Louis Vuitton ribbon cutting
ceremony in Alvarado, Texas where their products will be made in the US.

Trump was concluding a long day in Texas in which he raised $5.5 million for
his re-election campaign and the Republican National Committee at two
events.

He also cut the ribbon on a Louis Vuitton factory in Alvarado, Texas, where
workers will produce the high-end fashion products made famous by the
French company.

"Louis Vuitton, a name I know well - cost me a lot of money over the years,"
said Trump.

Former US Representative Beto O'Rourke, a Democratic presidential
candidate from Texas who is lagging in the polls, staged a competing event in
Grand Prairie, Texas, featuring performances by Lil' Keke, Cure for Paranoia
and NuFolk Rebel Alliance.

Australian Associated Press
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opening. Architect #JunAcki imagined
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flagship in Japan opening on February
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Figure 3: Social Network Analysis

In the NetBase Quid news network analysis, much of the

conversation is around Fashion week, new LV bags, and Virgil
Abloh’s FW20 Show.
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Figure 4: Social Network Analysis

Good Condition

@ Celebrities Wearing LV

Las Vegas

@® LvBag

@ X Louis Vuitton
Saint Laurent

@® Fashion Show
Louis Vuitton Event

Day Delivery

Collection

In social, much of the news is around resale of LV goods, celebrities wearing LV, Fashion Week

News and collaborations.

Etsy benefits as a place to find unique goods as supply doesn’t always keep up with demand in
mainstream channels like Amazon, while also offering small business owners the opportunity to

sell their wares, launching them to #3 on this year’s list.

In social, the post with the most engagements involves an Australian “influencer” who says her

shorts are Vintage, inspiring her next clothing line, when in actuality she bought them from a

retailer on Etsy, gleaning over 75k likes.

Influencer throws her team under
the bus after getting called out for
copying an Etsy seller

Danielle Bernstein was in the process of reproducing what she
claimed were vintage shorts, but an Australian Etsy shop owner’s
receipts tell a different story.

it
PRADA

(D
| prADA

i A

artgarmentsau

9 Sydney, Australia Yekdekk (1,376)

weworewhat Woke up to so many DMs about these
shorts that | threw on to get to my shoot yesterday,
they’re vintage gym shorts from the 80s and I'm
already remaking them for my brand! | randomly love
really them too and am always inspired by vintage
pieces I've collected over the years!

Bestseller

Pre Order // Cotton / Linen Simple Earthy
%Old Yellow Elastic High Waist Flared
Li inimal Shorts

JULY 30

diet_prada # « Follow

diet_prada € On July 15, Danielle
Bernstein aka @weworewhat posted a
picture wearing a pair of simple
marigold shorts. "Woke up to so many
DMs about these shorts... they're
vintage gym shorts from the 90s and
I'm already remaking them for my
brand!," the influencer said, adding that
she always finds inspiration in the
vintage pieces she collects.

But Australian Etsy shop
@artgarmentsau 's receipts tell a
different story. Since 2011, Grace Corby
has been collecting vintage and selling
curated finds online. “I hand source,
shoot, edit and upload, measure &
describe, hand wrap & post each piece
myself.... it's a labour of love and never

N
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Entertainment

Don’t Worry, You'll Soon Be Able to Buy Bahy Yoda Merchandise

MOST POPULAR

1 ‘Heartbreaking’: Richwoods coach

Doug Goessman dies at 51
Sep 21 at 4:01 PM

2 ‘He was the chosen one’: Mr.
Everything from Spalding’s 1969

hoops team is gone
Sep 19 at 4:00 AM

3 Pritzker says no to high school

fanthall daenita lllinaie haine a laadar

« HIDE CAPTION

The Mandalorian | Photo Credits: Disney+

The article getting the most engagements relates to Baby Yoda merchandise, which is also
evident in Quid News, showing face masks, Baby Yoda Merch and crafting during Quarantining

as major topics of conversation.

® Etsy Sales (2.4%) Coronavirus Face

Etsy Sellers (3.8%) @ @ Masks (2.2%)

Cloth Face Masks

Etsy Business Tips " . 27 Black Owned Etsy (5.4%)
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'
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Puzzle (1.2%) ) / ; N e O@ A%y

Crochet Beginners L» ) - . ;
(1.2%) 0 ; w7 #%s The Wedding Trehds

of o
g 2

B3.0%) =
‘e .

46 Things People B
-
(4.2%)

Baby Yoda Gifts ©
(6.2%)

@ Limited-edition Home
Decor Collection
(11%)

These Personalized @
Father's Day Gifts
(12%)

Figure 5: News Network Analysis
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Figure 6: Social Network Analysis

In our analysis social networks prove to be the perfect place for small business owners to market
their unique offerings.

signin &

I Gifts

Etsy o

Christmas Jewellery & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Craft Supplies

Find things you'll love. Support independent sellers. Only on Etsy.
Everyday finds

o .

Face masks = Shelving >

~/ Unique everything
We have millions of one-of-a-kind items, so you
can find whatever you need (or really, really want).

Gift Ideas > Outdoor & garden -

/' Independent sellers
Buy directly from someone who put their heart
and soul into making something special.

;}F«"&’ 7 "‘.ﬁa iy
A

Y e
& S J

Self-care Craftkits -

~/ Secure shopping
We use best-in-class technology to protect your
transactions.




12 @ Social Media Report 2020: Retail Industry

underthewillowtreecrea = Follow ...

Pattern: The Alpine Mug Rug available
on my etsy!!

#TheAlpineMugRug #mugrugs
#coasters #boho #bohovibe #designer
#mommamaker #momboss
#momprenuer #homedecor
#accessories #cotton #handmadeinbc
#okanogan #bclife #vernon
#morninghustle #momlife #coffee
#onthegrind #thursdays #etsy
#supportsmallbusiness #supportlocal
#blush

19w

Qv N

Liked by shopping2scale and others

MAY 14

Add a comment...

H&M

krisjenner £ « Follow
krisjenner & Kenny opened the
#Giambattistavalli show in Rome today,

celebrating @GiambattistaValliParis's
stunning collaboration with @HM,

launching Nov 7! @kendalljenner
#todiefor #HM #proudmama
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It’s hard to have Kardashians not show up in a report that involves social media, and Kris and
Kendall make an appearance in this one as Kris Jenner’s post sharing Kendal Jenner’s appearance
wearing Giambattista Valli Paris collab with H&M gets 538k likes on Instagram.
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MONEY "‘

Coronavirus store closures, changes: :
See which retailers are closed or i
changing hours

Kelly Tyko USA TODAY
Published 5:58 p.m. CT Mar. 17, 2020 | Updated 2:58 a.m. CT Mar. 19, 2020

The articles discussing store
closings, including H&M, get the

Coronavirus closes many store giants including Apple, Macy's and Nike most engagements_
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Figure 7: News Network Analysis

In the news network analysis, much of the social conversation topics center around best clothing
finds from H&M and their many collaborations.
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Figure 8: Social Network Analysis

In our social network analysis, core themes of the conversation are people sharing their outfits
on their channels and monetizing them on places like “like to know”, in addition to selling them on
consignment on Poshmark.
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" robe_fleurie The perfect combination

9 of Chanel tweed and pearl accessories
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gorgeous tweed dress from Chanel.

#chanel #jennie #blackpink
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frank trap sandal perfume -
shoe Chanel’s most popular post is with
« addict '« a o queen popular p

favorlte aUthe nt h::gh Cardi B sharing a photo wearing

west coast vintage Chanel paired with a Birkin
rgliggl;ngge perfume not work bag, getting 3m likes, meanwhile
gorgeous #CHANEL  fuck MYy NEW  clean up mess in the Attributes and People cloud

west coast laugh inventive director Jennie from K-Pop band Black pink
stunning custom jewellery .
dirty Chanel ft gets over 33k mentions.

NATIONAL NEWS

Final goodbye: Recalling influential people who
died in 2019 high starched collars and dark enigmatic glasses dominated high fashion for the past 50 years. Feb. 19.

006000

Karl Lagerfeld, 85. Chanel’s iconic couturier whose accomplished designs and trademark white ponytail,

One of the news posts with most engagement is related
to famous people who passed away this year, including

Karl Lagerfeld, one of Chanel’s most famous designers.
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Worldwide Free
Shipping (1.4%)

® Chanel Bags 2.4%

Figure 10: Social Network Analysis Beautiful 2.3%

The news conversation trends around fall fashion trends, Paris Fashion week, and beauty
products, while social conversation is around celebrities wearing Chanel, their flap bag, makeup
and sharing makeup looks.

632,299 61,251
546,350 39,385
Amazon 540,386 Amazon 38,027
482,594 31,040
462,784 29,698
748,678 5,079
223,264 4,714
Louis Vuitton 147,529 Louis Vuitton_ 2,262
B 145,415 2,245
145,394 2,189
1,671,703 4,135
1,012,141 2,866
Etsy 898,332 Etsy 2781
845,059 2,730
808,483 2,053
728,920 5,458
285,389 3,070
Chanel 271,183 H&M_ 2,957
) 213,464 2358
163,339 2,007
99,408 3,917
80,343 3,721
H&M 68,953 Chanel_ 2,951
66,422 2,948
61,400 2,860

NetBase Quid makes it easy to see which topics are trending for different brands across different data sets.

NETBASE
EQUID
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SENTIMENT BY SOCIAL NETWORK

Twitter Instagram Facebook Blogs & Forums

Amazon

Louis Vuitton

Etsy

H&M

Chanel

-100 -50 0 50 100

Understanding sentiment across various social networks can identify issues and can help inform
strategy for different social channels.

SENTIMENT BY KPI

Customer
Service

Amazon

Louis Vuitton

Etsy

H&M

Chanel

-100 -50 0 50 100

Looking at sentiment by theme or KPI makes it easy to identify areas where there is risk and room for
improvement with your brand and competitors. H&M trends negatively for trust, giving indicator there
may be room for improvement according to consumers.
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SENTIMENT ACROSS LEXISNEXIS NEWS TYPES

National &
International

Mid Tier News Local News Trade & Research

Amazon

Louis Vuitton

Etsy

H&M

Chanel

-100 -50 0 50 100

Using the Crosstab makes it easy to identify where sentiment is highest across brands and news
source types.

SHARE OF VOICE BY NEWS SOURCE TYPE

National &

. Mid Tier News Local News Trade & Research
International
Amazon 310,589 - 572,441 511,049
Etsy 25,058 144,452 24,168 108,615
H&M 22,083 81,037 23,300 26,811
Chanel 39,763 125,949 38,772 25,515
Louis Vuitton 33,192 155,840 32,830 61,800
B | ]

0 250k 500k 750k 1,000k 1,250k 1,500k,750k

Understanding Sentiment (top) and Share of Voice Across sources can help pin point risk and
identify opportunities.

e
f




19 @ Social Media Report 2020: Retail Industry

METHODOLOGY:

Our analysis of brand performance looked at mentions, posts, impressions, sentiment and
engagements, then given a cumulative social rank. Given that retail is a vast and diverse category,
we opted for a selection of specific representative global brands across multiple retail categories
rather than an exhaustive list. This allows for retail industry comparisons focusing on the 365 days
leading up to September 1, 2020. The analysis was English-language only but country agnostic.
Given the origin of retail stores discussed, however, the majority of conversation occurred in the
USA. The following report examines top trends and overall performance of selected retail stores
as discussed across social channels and news sources from LexisNexis. Our analysis focused on

an assortment of top retail brands, represented by 7 categories across the following 7 “aisles™
athletic, big box, clothing, department stores, e-commerce, grocery and luxury.

SUMMARY METRICS

Dates: September 1, 2019-September 1, 2020

Sources: Social Data (Instagram, Facebook, Twitter, forums, consumer and professional review
sites, online news) + LexisNexis News

MENTIONS: POSTS:
426,970,239 369,938,234

POTENTIAL IMPRESSIONS: ENGAGEMENTS:
9,714,906,886,435 3,070,043,846

[3%] Grocery

[11%] Luxury
[27%] eCommerce

[13%] Athletic

CATEGORIES
[1%] Department BY SHARE OF
Stores ==& MENTION VOLUME

[7%] Clothing

[38%] BigBox —
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——[15%] Luxury

[11%] Athletic
CATEGORY SHARE
OF LIST
’\ [16%] Big Box

[15%] Clothing

[16%] Grocery

[16%] eCommerce

AN

[11%] Department

Stores \

AVERAGE NET SENTIMENT PER CATEGORY
Luxury 68

eCommerce 64

Grocery 55

Clothing 52

Athletic 50

Department Store 48

Big Box 38

Luxury, followed by e-commerce lead in sentiment of all the categories.

NET SENTIMENT:

Net Sentiment is a score that expresses a ratio of positive to negative sentiment about a brand
or topic, ranging from +100 to -100. A score of 100 means that all opinions of a brand are
positive, a score of -100 would mean that all opinions of a brand or topic category are negative.
One can get a better understanding of sentiment of a brand when comparing to brands in their
competitive set, for example, industries such as telecom always have lower sentiment than
brands in the beauty category which trends much higher in sentiment. However, sentiment alone
doesn’t paint the entire picture about a brand; Passion Intensity can help a better understand
how passionately people feel about a brand.

NETBASE
HQUID
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RANKING OF RETAIL BRANDS

Category

Social Rank

Mentions

Potential
Impressions

Net
Sentiment
Engagements

Amazon

TJX Retail

Walmart

Puma

eBay

Best Buy

Cartier

eCommerce

Big Box

Big Box

Athletic

eCommerce

Big Box

Luxury

13

15

17

19

21

23

26,223,358

12,593,857

28,461,592

3,753,459

3,344,935

4,061,168

1,819,402

22,882,053

11,488,220

25,008,979

3,487,186

3,110,549

3,418,208

1,739,512

1,738,007,370,163

219,051,441,534

880,020,141,075

59,996,913,926

50,068,851,258

130,393,161,309

14,080,574,616

75% | 53,667,840

Etsy eCommerce | 3 | 32,474,111 | 30,205,824 | 163,689,823,754 | 76% | 28,002,101
Chanel Luxury 5 | 10,955,667 | 10,387,954 125,447,343,975 | 70% | 192,548,239
Gucci Luxury 7 | 12,100,453 11,720,735 115,952,921,959 | 54% | 164,085,975
Prada Luxury 9 6,482,101 6,240,342 110,629,515,639 | 64% | 71,125,445
Burberry Luxury 1| 1,824,280 1,697,529 208,162,258,422 | 82% | 70,922,553

48% | 50,629,233

9% | 54,074,832

53% | 72,034,496

77% | 5,702,633

54% | 3,384,645

88% | 21,421,893
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Engagements

Lowe’s Big Box 25 | 3,321,225 2,597,638 97,646,460,486 | 58% | 3,442,434

Department
Store

pencer

Nordstrom 27 | 1,196,604 931,845 60,776,039,4114 | 62% | 20,821,631
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Category

Social Rank

Mentions

Social Media Report 2020: Retail Industry

Potential
Impressions

Net
Sentiment

Engagements

Reebok

Athletic

49

1,170,813

1,030,851

17,839,986,022

47%

Urban Clothing | 51 | 1,080,959 | 984,445 | 24,094236931 | 22% | 70,982,311
Qutfitters
Macy’s Depsi:rrze"t 53 | 442,044 345,896 101,491,625,527 | 39% | 12,349,422

24,237,751

978,106 910,840 21,930,634,619 1,884,295
Tractor Supply 173,210 123,171 100,524,531,866 1,057,805

Kate Spade

Bloomingdale’s

Meijer

Abercrombie &
Fitch

Zalando

Saks
Fifth Avenue

Luxury

Department
Store

Grocery

Clothing

eCommerce

Department
Store

61

63

65

67

69

71

275,286

293,109

480,361

181,982

96,590

445,299

183,224

266,081

409,502

128,079

70,630

397,964

1,699,857,241

7,465,038,727

13,321,849,644

14,372,172,910

2,668,967,898

10,682,629,881

84%

72%

62%

53%

76%

40%

5,599,178

2,867,786

792,468

14,978,301

6,671,011

5,505,715
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Category

Social Rank

Mentions

Social Media Report 2020: Retail Industry

Potential
Impressions

-
(]
z

Sentiment

Engagements

Groupon

Magnolia
Market

Everlane

Le Bon Marché

Zales Jewelers

Dillards

Carrefour

eCommerce

eCommerce

Clothing

Department
Store

Luxury

Department
Store

Grocery

~
w

85

87

89

91

93

95

502,227

11,245

153,235

6,784

52,998

83,069

11,573

416,441

9,533

114,311

4,928

42,272

68,404

11,460

15,018,223,554

746,081,671

6,590,025,337

241,564,554

4,078,903,793

3,022,427,732

139,414,824

48%

Wegmans Grocery | 75 | 412,328 370,995 6,616,129,683 | 54% | 732,652
Overstock.com | eCommerce | 77 167,771 137,064 2,622,543,244 79% 639,270

Edeka Grocery | 79 | 241,324 210,385 10,532,127,507 | 52% | 975,306
Farrfgrrf;\‘;:rket Grocery | 81 | 56,863 47,600 2,928,355907 | 80% | 813,102
Neiman Marcus De%i::ze”t 83 | 365,640 311,271 12120,412,858 | 19% | 2,472,128

92%

37%

99%

49%

10%

57%

208,897

1,212,280

4,511,460

411,570

423,205

2,593,007

40,150
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Mentions
Potential
Impressions
Net
Sentiment

Engagements

Galeria Karstadt | Department

Kaufhof Store 97 9,727 8,915 180,927,378 40% 117,075

PetSmart Big Box 99 14,536 13,715 142,860,275 2% 25,608

To receive a detailed report on your brand, please contact NetBase Quid at info@netbasequid.com

CATEGORY INSIGHTS: ATHLETIC

Mentions (Total) Mentions (%Share) ions (Trend) | Imp! i Net i Passion Intensity
1 & Nie (27,007,318 50% \MM 316,068,234,793 _ ‘
i 2
2 m\qs Adidas @B 526 20% M,«M\ 172,484,580,535 En ‘
:
3 Converse B:2435¢ 12% 47,552,330,691 ‘
CONVERSE
4 Puma_ B753684 7% M 40,002,484,806 _ _
PUMA.
.M e s - L AL werae T E—
6 Oakley |1,337.438 2% I 13,173,845,585 ‘
7 Under Armour Retail |1,323,448 2% M 37,705,491,558 _
: @ TR — P l A I
o g8 e by cramonm c
m Gl B8 o | | cemmenm o CEE.

While Nike dominates mentions with over 50% share of voice, it is Asics that is the clear leader in
sentiment with a score of 80%, with no other brand coming close to this score.
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Sentiment Driven word clouds make it easy to understand how
people feel about any given Brand.

@ zefarrett Loving this colorway on the
new @asics Gel Cumulus 22. With
almost an ounce of weight cut, and way

more flex grooves in the outsole, I'm
pretty pumped about this update.

Review to come soon on
@believeintherun.

i #asics ing
#cumulus22 #gelcumulus
#gelcumulus22 #runningshoes
#instarunner #instarunners.
#runnersofinstagram #fitfam

27w

Qv [

Liked by thementorlife_and others

MARGH 19

Loving my new Asics from Jul26 ©
unitedfashionoutlets.ufo . Don't miss

there Asics sale on now - lots of stock at amazing
prices some up to 50% off .

Absolutely in love with my new Asics. The Jul 1 @
colorway is so pretty and they look even

better on foot W e e e e #nicekicks

#solecollector #kicksonfire #sneakernews
#sneakers #sneaker #asicsgellyte #asics #gellyteiii
#igsneakers #shoelover #sneakerpics #kicks
#igsneakercommunity #peepmysneaks #kicksology
#smyfh #kickstagram #fashion #sneaker #shoes

Niki Camacho Jun29 %

You need new, quality shoes with plenty

of cushion and support if you want to turn running
into a regular part of your workout. | adore my gel
kayanos from Asics. They let me focus on my
endurance and breathing instead of the stabbing
pain in my knees or shins!

COVID-19 have not done anythinggood Aug8 ©
for my wallet and my consumption of new

sneakers. Love my newest Asics GEL-LYTE IlI
#sneakers #asics #covidshopping

Love my new ASICS from onygoshop % Jul 13 @
9.
#mirrorselfie#tselfie#tshoes#asics#onygo#onygirl#di
llysocks#sneakerlove#love#mood#pic#potd#instagi
ri#insta#instagram#instagood#instalove#instapic

1love ASICS, they make my long shifts ~ May 8 [
bearable. Because of the pandemic, my
shoes have worn out sooner than expected.

Loving this colorway on the new asics  Mar 19 ©
Gel Cumulus 22. With almost an ounce

of weight cut, and way more flex grooves in the
outsole, I'm pretty pumped about this update.

Digging into the sentiment driven Attributes cloud we see that “Love” is mentioned over 1700

times, with consumers sharing their love for the brand, and also expressing it’s their “favorite”,

“best running shoe” and “comfortable” in the emotions cloud.

@ hypebeast @ « Follow

hypebeast & @hypebeastkicks:
@kikokostadinov and @asics have
tapped veteran photographer Juergen
Teller to shoot and madel their latest
GEL-KORIKA campaign. All four
iterations will be available at a Berlin
pop-up shop on November 8, with a
global launch scheduled for November
16.

Photo: Juergen Teller

48w

@

o matt.dauria Y this Sucha vibe tho

46w

oQv A

Liked by hilicam and others
NOVEMBER 7. 2019

hypebeast @ @hypebeastkicks:
@kikokostadinov and @asics have
tapped veteran photographer Juergen
Teller to shoot and model their latest
GEL-KORIKA campaign. All four
iterations will be available at a Berlin
pop-up shop on November 8, with a
global launch scheduled for November
18.

Phato: Juergen Teller

O hypebeast @ « Follow

26w

@

Q matt.dauria Y this Sucha vibe tho -

46w

oQv A

Liked by hilicam and others
NOVEMBER 7, 2019

Asics’ most popular post on social is with famous photographer Juergen Teller photographing and

modeling the Gel-Korika campaign.

NETBASE
HQUID
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In looking at the social data analysis we can see that the most popular post was a funny post
from HypeBeast about the collab between Bulgarian Designer Kiko Kostadinov and Asics, as
photographed and modeled by Veteran Photographer Juergen Teller.

ssneakerhead (I
#instafitness (20 | (424

#kayano (20 | (3¢

#workoutroutine

iyeezy [ 509 |

#runkeeper (591 |

#airmax90

#asicsgellyte3 (15 | 687

#jordan

We see “sneakerhead” as a breakout trending term.

Asics Onitsuka Tiger
@ (1:5%)
Nike Air Max (2.2%) O

Asics Gellyte

(1.8 T e Kl
S T——— @ Running_workout sharing
il @ Asics Gel Lyte (1.8%) Brands

@ Pair Of Asics
Asics Gel Kayano
@ (1.7%)

Workout

e g
Brands (8.1%) 0. 1%

@® Running Shoe

Miles/Km logged

“%8 closet On Poshmark

Running Shoe (3.6%) B
(1.2%)

@® Post Asics

® Feel of Shoe

Pair Of Asics (7.1%) B

. ; e Life
Feelofshoe (2.9%) @ el )

@ Morning Run

Running_workout @
sharing (8.4%)

Figure 11: Social Network Analysis. The Social network analysis helps identify top conversation themes
and which ones have intersecting sub themes in the conversation.

HIGHSNOBIETY ALLNEWS ~BUACKLVESMATTER STYLE SNEAKERS BACK-TO-SCHDOL

We also see e the majority of conversations of people
sharing their runs and workouts assisted by their Asics, in
addition to the feel of the actual shoes for running, but

 Tuos

igf&%’gl?ﬁgﬁ?g#oigimus . mentions of the Asics X Sean Wotherspoon collaboration,

EUROPE TODAY the ultimate “Sneakerhead influencer™

NETBASE
EQUID

we also see Collab conversations starting take off with
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India Brand
4 Ambassador (3.8%)

Runners Face Cover
O (4.0%)

Global Running Day
3.1%)

.
H3
A Sneaker Launch
@ (4.2%)
X Asics Gel Lyte Iii
(7.6%) @

Asics New Smart
The Asics Gel Kayano (D Shoe (3.1%)

(5.4%)

X oe
The Gel (2.5%) Elz-":‘:" 8 Unveil New Glideride
P ® pe &% * Running Shoes
Store Screens Get . (6.5%)

Hacked - Play Porn

(5.4%) s
0g Gel (7.9%) " (3 4%) i y @ 9 Running Sho)e
Review (8.7%

Equips Gel (2.5%) O

o
Kiko Kostadinov Gel’

Japan Parental Leave
(11%)

Case (1.6%)
8 Apparel Sponsor
(3.1%)
O Eco-friendly Shoes

(1.4%)
The Asics Gel (4.9%) O

Entertainment News

® Kiko Kostadinov Gel All The Discounts & Freebies Available For

) 9 Running Shos Reviex: Frontline Workers Right Now

® 05 Gel By Emly Lee
X Asics Gel Lyte Iii
@® Unveil New Glideride Run...

Store Screens

@ The Asics Gel Kayano

The Asics Gel
® A Sneaker Launch

Runners Face Cover

KISS 98.1 - The Best Variety of the 80s, 90s and today!
©3 Listen Now on iHeartRadio

Figure 12: News Network Analysis

The article with the most engagements is about brands giving back to frontline workers during
COVID-19, and in Quid News, 11% of the news is about the Kiko Kostadinov collaboration, showing
this topic dominating in both news and social.
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CATEGORY INSIGHTS: BIG BOX

1 @ Target (89642804 | 55% l A 1363696247306 _ |
TanoaT

2 Waimat Walmart a0 18% M 880,108,784,997 _ _

3 .ux TIX Retail B2595.087 8% I 219,057,840,515 _

3 @ TheomeDeor 5402057 - e COrEEE |
RN ]

s (S0 cosco |s.387,705 3% _,,‘JJU\_ 256,610.512562 _ _
O

I NS - Il somsase EE— ET——

s I Lowes |3,321,675 2% A,\..,—/L.A_ 97,735,755,894 |

7 WCVS cCvs |3150814 2% W 59.000,668,160 _ _

10 @ Walgreens 2,126,564 1% ULJ\}U,. 61821943236 m ; |

H) s Konls 1272286 <% M 153,365,742,666 O

12 wu Dollar General 919,374 1% l 16,623,959,019 _ |
e p : 356,240,

15 % Tractor Supply 173150 1% 100,524,648,175 £6% _
y l-—“\-

16 PRISMART  petsmart 10713 <1% 124,810,689 _ |

=
F
Y
=
E

While Target dominates the category with 55% of the mentions, it is Tractor Supply who has the
highest sentiment of all 16 retailers with a sentiment score of 66%.

business success N @) ot hesavcadog - Fllow
re a rIOt th"IIEd p 9 ollie_theservicedog He loves the
ot e e b svolid
hateoshlt best price gi’:::!:‘“;?:;?;jn’;a]:i%r:ures:ui(hi:gs
logs_of_instagram logs_of_worl
rogesin J Y cute bau happy e
Stllpld J"" Fuckin _' L3 #d:gmh:;milm ttc;v:gillla #dogsefig
worstli gla mtt,,gnk
|mpre55|ve ..... exCI e ¢ : 9 t:z:ledugs
s ove 2
1m£? ™ cool beautifl
congratulation th a n kth,s sweet
14.99 matenal awful service Qv A

ot helpful Liked by two_travelling_foxes and others

SEPTEMBER 1, 2019

e favorite stores

disappointing favorite place
at least slightly displeased

Add a comment.

Part of Tractor Supply’s appeal is being dog friendly, as well as offering a great range of Pet and
animal supplies.
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5 ways to protect your family — people and pets - from

germs

™ 30 Views
[ Facovook [ Tweet [ Linkedin [ Google + [ Recan (B oigg [ viontaxie [ Fiipboard [ Emait

(BPT) -

ANTISEPTIC SPRAY

16 1oz, (473 k)

ShareThis

The emotions cloud shows “Love” trending as a
positive emotion, along with “favorite store” and
some of the most popular posts show pictures of
people taking their dogs to Tractor supply as part of
their shopping experience.

The article getting the most engagements
mentioning Tractor Supply is around keeping your
house and pets germ free, showing products
available at Tractor Supply, a timely article in the

Brokerages
Anticipate Tractor

Advisors Lic Sell3

(2.

Tractor Supply Cut
(6.8%) B,

Florida Retirement O,
System Sells (4.7%)

492 Tractor Supply &

® Tractor Supply Earnings : (5.5%)

) Tractor Supply Cut Tractor Supply
Earnings (7.2%)
Calamos Advisors Lic O
Acquires Shares

(4.9%)

@ Cuts Tractor Supply
492 Tractor Supply

@ Brokerages Anticipate Tra... ERacrofan

year of COVID-19.

Tractor Supply
Announces Safety

Response to ... (1.3%)
Ubs Group Lowers

Tractor Supply

- ';,(4.9%»

Tractor Supply
Company Foundation

xford Store Location
s (33%)
O The Specialty storesi¥
Industry (2.8%)

O Host Event (2.2%)

Calamos Advisors Llc Acq...

INDUSTRY ~ ECONOMY TECH GAME  AUTO

@ Ubs Group Lowers Tractor...

MEDIA  SOCIETY  COMFOR

Florida Retirement Syste...

@ Morgan Stanley Downgra...

Morgan Stanley Lowers Tr...

Figure 13: News Network Analysis

Tractor Supply Company Foundation
Donates $100,000 to The COVID-19
Response Fund for Greater Nashville

™ SNS

BRENTWOOD, Tenn.~(BUSINESS WIRE)--STSCO #COVID1S-Tractor Supply Co
mpany (NASDAQ: TSCO), the largest rural lifestyle retailer in the United States, ann
ounced it will donate $100,000 through the Tractor Supply Company Foundation to t
he United Way of Greater Nashville’s COVID-19 Response Fund.

‘E‘,’ SUPPLYC2

The COVID-19 Response Fund is facilitated by United Way of Greater Nashville in p
artnership with Mayor John Cooper's office and local corporale and philanthrapic par
tners. Chaired by former Senator Bill Frist, MD, the Fund addresses the health and e
eonomic challenges of COVID-19 by rapidiy deploying resources 1o community-base
d organizations in need of funds to meet the immediate needs of individuals affected
by the crisis.

“The Tractor Supply team is honored to do eur part to give back and help our homet
own neighbors who are facing unprecedented challenges during COVID-19,” said M

Here we see the news is primarily around earning and stock performance, with news around
the Tractor Supply Foundation giving back to the community to help aid with COVID-19 relief
breaking through the finance performance narrative.

NETBASE
EQUID
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Hal Lawton (4.4%) O

Truck Videos Job Location (0.43%) @
Truck_Tractor_Lovers
(0.62%) O

Rural King (2:5

Horse Stall Mats
(1.8%) @

Chick Starter;

Forum Discussions:
Chickens, Ducks, Etc
(4.3%)

Chicks Gender from @
Tractor Supply?
(6.4%)

Dogs and Dog Food ®

@ Food Plot seeds,
Grain, feed (1.4%)

@ Hydraulic Fluid
(2.6%)

Lake City Tractor
(1.8%)

@ Worked At Tractor
(0.89%)

@ Home Depot (3.0%)

O Electric Fence (2.3%)

@ Parts (4.9%)

@ Chicks Gender from Tract...
Parts

@ Dogs and Dog Food
Hal Lawton

@ Forum Discussions: Chick...
Tractorsupply

@ Chick Starter

Feed Stores

@® Home Depot

Chicken Coop

Figure 14: Social Network Analysis

Mar 28

Tractor Supply
w tractorsupply

Have you seen a more proud adoptive
father? & s : thescrappystronghold

55

This shows a predominant theme from forums around determining the sex of your baby

chicks and ducks you can buy from Tractor Supply. This could be a great opportunity for the
brand to take initiative and use this as helpful blog content to educate their customers while
simultaneously strengthening their brand loyalty with them.
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CATEGORY INSIGHTS: CLOTHING

Mentions (Total) Mentions (%Share) Mentions (Trend)
1AM Hem [ 36%
.
2 IARA ZARA [ 17%
3 ‘& Victoria's Secret_ '346.967 12%
"
4 { Footlocker Bss7.659 8%
foot Locker
5 Y American Eagle |1.5 18,019 5%
T -
6 EH{ Banana Republic haa7916 5% 4
7 @ Lululemon 1272486 4%
8 m Urban Outfitters l1080,971 4%
? m Primark Retail los7.318 3%
10 m Patagonia I754.435 3%
11 The North Face |740.796 3%
12 [REVRY  Forever21. 251,263 <1%
13 “oblE  Charlotte Russe 184,407 <1%
.
14 Abrmete  pbercrombie & Fitch 182,036 <1%
15 EVERLANK Everlane_ 153,241 <1%
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While 3 brands in the clothing category had a tie for highest sentiment at 76%, it is Patagonia

that has both high sentiment and high passion intensity, meaning people don’t just like their
brand, people LOVE their brand, with sentiment at 76 and passion intensity at 100%.

Withdrawal from the Paris Climate Accord will
make the U.S. the only nation in the world not to
be part of the agreement. There is no confusion:
Climate denial and inaction is putting our health,
prosperity and communities at risk. Fortunately,

the formal withdrawal from the Paris Accord

cannot become effective until November 4, 2020 -
one day after the next Presidential election, when
we must seize the opportunity to lead by example.

- Rose Marcario, President and CEO of Patagonia

S

@

&

Qv

Liked by upland_jitsu and others

patagonia & Withdrawal from the Paris
Climate Accord will make the U.S. the
only nation in the world not to be part
of the agreement.

46w

&)

stevie_d76 We ARE leading by
example. | guess you people forget
all the BS we get from the news
and government. #trump2020

46w 3 likes Reply

jeremyzanderson | came here to
see products that | was gonna buy
this weekend. After reading this
nonsense |'ll look elsewhere. =
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Their most popular post was regarding climate change, garnering over 110,000 likes and
generating a heated discussion with over 2.3k comments.

Patagonia Bohemian Pilsener
beautiful Patagonia

Patagonia Capil_ene Patagonia hat
jacket Patagonia perfect gift NorthFace :
t-shirt Patagonia JaCket ::ap—t Ifat‘aNg:ma
ia shi onia Weisse
Patagonia shirt vest = Hemce :ag

Patagonia jacket

coo| M sweater

Patagonia vest

ose Marcari i i Gl
R szr ario Patagonla Action
Patagonia sweater patagucci Patagonia
Patagonia fleece
puffy thing Patagonia

Looking at the “things” cloud in NetBase, we can see things mentioned around the brand include

W M W

their “jackets”, “vests”, “action” and even “Patagucci” collectively getting 2,500 mentions.

Patagonia latest brand to join Facebook ad boycott

BY ASSOCIATED PRESS
LEXINGTON

PUBLISHED

JUNE 22,

2020

@n.og PM

The outdoor gear company Patagonia is the latest company to announce an advertising boycott
of Facebook and its Instagram app for the month of July — or longer — saying the social media
giant has failed to take steps to stop the spread on its platform of “hateful lies and dangerous

propaganda.”

Patagonia joins The North Face and the outdoor gear company REI, which have announced The a rtiCle gettl ng the mOSt atte ntiOI’]
similar boycotts in recent days. It is not clear how much the boycotts will affect Facebook’s . PO,

advertising revenue, which was nearly $70 billion in 2019, making up nearly all of its total IS arou nd Patagor”a jOIn | ng the

revenue for the year.

Facebook boycott, saying “the social

Patagonia, which is based in Ventura, California, spent nearly $1 million on ads about social

issues or politics between May 2018 and June 2020, according to Facebook’s ad library. The H H H
ads got the “social issues” moniker because they were about environmental issues. medla gla nt has fa Iled tO ta ke Steps to
“We deeply respect any brand's decision, and remain focused on the important work of StOp the Spread O'F hatefu | |ikes a nd

removing hate speech and providing critical voting information," said Carolyn Everson, vice

president of Facebook's global business group, in a statement. d a ng erous p ro pag a nda ”.
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Patagonia Synchilla
Fleece (1.0%) O

Climate Change 6.2%

Closet On Poshmark

(1.7&-) "]

@ Shorts 5.0%
North Face 2.8%

Happy 2.4%

Patagonia Vest
/@ (1:8%)

Shorts (5.0%) @

® Link In Bio 2.2%

@ Patagonia Vest 1.8%

® Closet On Poshmark 1.7%

Happy.(2.4%) O O Patagonia Sale Feb
(1.6%)

Patagonia Sale Feb 1.6%

© North Face (2.8%)

Patagonia Synchilla Fleece 1.0%

Patagonia Organic Cotton 0.79%

@ climate Change
(6.2%)

Figure 15: Social Network Analysis

In our social network theme analysis, climate change dominates the conversation as well,
garnering a large percentage of the conversation, followed by conversations around their clothes
and competitive brand The North Face being mentioned.

Patagonia Jacket .
(179%) 8 B
-y
et )

Retail (12%)

[ coronavirus
Pandemic (20%)

@ Beer Lawsuit [ Climate Action (16%)

Coronavirus Pandemic
@ Facebook Ad Boycott

@ Patagonia Jacket (6.8%)
Climate Action

@ Retail The Patagonia beer trademark infringement case gets
Facebook Ad Boycott 89 most news narrative alongside Coronavirus response

conversation, followed by news around their clothing and
climate change.

Big Rec




35 @ Social Media Report 2020: Retail Industry

Libation::;
Court rules Patagonia's lawsuit against Anheuser’s
“Patagonia” beer can proceed. Plus pictures to let you
decide how you feel about this.

ASHLEY BRANDT

Patagonia's (the clothing maker) lawsuit against Anheuser Busch will proceed following a finding that Patagonia may (just may..) be
able to support those claims that its brand is one of the most recognized and famous in the world

By way of background — Anheuser-Busch recently launched a “Patagonia” beer at ski resorts in Colorado under the name “Patagonia
Brewing Company” and went on to register a trademark for “Patagonia” in beer.

Here's what that looked like:

The article getting the
most attention is around
Patagonia joining the
Facebook boycott,
saying “the social media
giant has failed to take
steps to stop the spread
of hateful likes and
dangerous propaganda”.

CATEGORY INSIGHTS: DEPARTMENT STORES

Department Store

Mentions (Total) Mentions (%Share) Mentions (Trend) Potential Impressions Net Sentiment Passion Intensity

:
1 M&S Marks and Spencer ({@855)55 3% ﬂw 111,989.094,166 |
EST. 1084
2 vowswow  Nordstrom @718 24% MM 60,776,143 641 [e2x | _
.
3 (ke SaksFifth Avenue Bas330 9% th 10,682,629.881 _|
& AT oy @210 2 ol oo EEE E—
5 NM Nl Bessso ™ ]M 12120412858 T
— M,
.
6 b Bloomingdales Bs3117 6% NN 7,465,038,727 _
N
B U poteryBam bessso % JL 8093003555 (7
9  Dilads  Dillards |8309s 2% MM 3022427732 EEE _|
10 calfus  GoleriaKerstadt Kaufhof 9,728 a% habinde J\L 180927378 .
b

Le Bon Marche 6792 <1% M)kM 241,564,554 99% _
we
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It’s a tough environment to be a department store these days, as we see the number of
department stores dwindling as a result of the pandemic and changing shopping habits. UK
based Marks & Spencer has 33% of the category mentions, but it is Paris’ beloved Le Bon Marché
that gets the highest sentiment with an almost perfect score of 99 sentiment and 99 passion
intensity! This means without a doubt people love this retailer, known as one of the world’s first

modern department stores.

In fact, it’s no surprise their sentiment is so high when looking at the emotions cloud in as the

M

words “love”,
trending terms.

beautiful department store

enjoyable

i l n nova ive

greatest SA Nadia best place

best ds«;IL :hﬂp favorite
good e
I dream olf"“;&"’Elt happyt f I

favorite area pleased b gorgeous layout
. es a beautiful winter
favorite department store novel marketing concept
magical light

Parisian department stores are the premier shopping destinations for your next splurge.

Shutterstock

Paris can make you want to ditch your entire wardrobe and start fresh with outfits that
embody the irresistible French girl mystique. Fashionistas would do well to start with the
Parisian department stores -- premier shopping destinations for that next splurge.

The historic Le Bon Marché dates to the 1850s and is considered one of the first modern
department stores. Anather impressive one is Printemps Haussmann, which houses the
world's largest beauty department. It's a great excuse to buy a new lipstick.

Foreign tourists especially seem drawn to the city's seven-story art nouveau Galeries
Lafayette.

For a modern Parisian shopping experience, browse the goods at Merci. The beloved
concept shop has museum-like vibes with a whimsical curated collection of coveted
designer goods, a secondhand bookshop, florist and café.

Of course, the spendier Paris shoppers will always be drawn to the high-end boutiques on
the Champs-Elysées. If money is no issue, you can even visit a private atelier and have
something custom-made.

@ travel DEST:

innovative”, “beautiful” and “enjoyable” and “magical light” are the top

riy.r1 + Follow
Le Bon Marché Rive Gauche

riy.r1 It's shining ¥ #paris
#lebonmarche #shining #christmas
#France #love #rouge #chill #smile

22w

25,2010

The article getting the most traction is

on CNN, where Le Bon Marché is in the
spotlight as CNN highlights the store as a
must see when visiting Paris in their article
titled “Worlds Best Cities for People Who
Love to Shop”.
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Bon Marché
Department (3.4%) B~

b epartment Stores @
" (9.9%)
Upscale Cultural O
Immersions (1.6%)

Designer Virgil Abloh O
(CR:3))]

Galeries Lafayette
@ Le Bon Marche

Au Bon Marche
@ Department Stores 9.9%
Marché Rive Gauche 8.3%
@ Louis Vuitton 7.1%

Designer Virgil Abloh

Shopping Mall
@ Ame Nochi Hana

@ Bon Marché Department

Figure 17: Social Network Analysis

O Au Bon Marché (11%)

. D.'Punk' Rive Gauche
(2.3%)

B Acquired Luxury
Goods (0.86%)

O Marché Rive
(8.3%)

O skate Ramp (2.9%)

In our social network analysis, we see that much of the conversation around Le Bon Marché is
how it is the top shopping destination when visiting Paris.

Anna Dello Russo: The fashion world
now belongs to the young

Fashion United.uk (March 6, 2020)

Re/Done expands sneaker line
Fashion United.ca (August 12, 2020)

Capsule Wardrobes Are Trending In
Women's Fashion

JustLuxe (January 21, 2020)

NETBASE

These Online Luxury European
Menswear Stores All Deliver to the
u.s.

Departures Magazine (March 17, 2020)

Partow Fall 2020 Ready-to-Wear

Vogue (February 6, 2020)

Pitti Uomo Welcomes Back Sartorial
Elegance

WWD Men's (January 10, 2020)

HQUID
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Consumer
O Non-Durables (2.2%)

[ Scoop AwW20 (1.9%)

P Retail (1.9%)
(2.4

]
.

o 4B Recipes (1.6%)
o*

Hotel Lutetia (3.7%
(] 7A)'..
%se,
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Le Bon Marché'®@
(6.5%) @ Lvmh Boss Bernard
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Paris Fashion (11%) @' X
(¥ ] ¢ @

e® 0.0 %
:"..

o ®
® o8 Can American Dept
Stores Survive?

) o ¢ J (6.5%)
.: .. e
Fashion Trend News ‘ . .O. =

@ Luxury Fashion
(29%) Changes,
ecommerce, ... (13%)
@ Fashion Trend News
) Luxury Fashion Rental Plat...

@ Paris Fashion In our news network analysis, we see that Le Bon Marché

- . is mentioned most often in association to Fashion
Lifestyle Paris

Trends, followed by stories around the changing face of

@ Lvmh Boss Bernard Arnaud .
luxury retailers.

m -

@® Can American Dept Store...
Le Bon Marché

Lvmh — Notice

@ Hotel Lutetia

Consumer Non-Durables

Figure 18: News Network Analysis
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CATEGORY INSIGHTS: ECOMMERCE

Mentions (Total) Mentions (%Share)

1 R Rolyten 149,326.250 41%
2 Etsy - - -
3 amazon Amazon 8o 23%
4 Casper Ja746.962 3%

5 dl Y eBay |3.345,849 %

6 @ Qvc 910,467 <1%
7 wayfar  Wayfair 755113 <1%
8  GROUPON  Groupon 502,312 <1%
9 Zopposi  Zappos 293797 <1%
10 m Overstock.com 169,446 <1%

vl
11 Woarby Parker 145,373 <1%
12 Zalando 96,591 <1%
zalando

13 L.L. Bean 76,745 <1%
14 BONOBOS Bonobos 50,045 <1%
15 BAGHOLYA Magnolia Market 11,253 <1%
16 @t g&_ RueLala 8,540 <1%

Mentions (Trend)
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2,423,296,318

There are some major eCommerce players in this report, with Japanese eCommerce behemoth
Rakuten beating out Amazon and Etsy with 41% share of mentions.

But it is Chip and Joanna Gaine’s new Magnolia market eCommerce and brick and mortar retail
space that are leading in positive sentiment at 92%.

great distraction
cute falldecor
nlce thlng table top collection
more Best Seller
kbOOk breakfast

walk lstance sell well B gl

Magnofia Market |nc|udc delightful recipe
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Magnolia Table |UI’ICh ideal location
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great mix of recipe
exceptional service

NETBASE
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Liked by letanoe and others

3 l\’ Add a comment...
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The conversation around this brand is all positive as the attributes cloud shows it trends
specifically for Joanna Gaine’s second cookbook and its’ recipes, exceptional service, breakfast

and lunch offerings at the restaurant, and cute fall décor.

@ joannagaines # Thanks for joining us

today during our live tour of the
Gristmill! Loved getting to show you the
afters of a project we've been working
on this past year. And a BIG thank you

to everyone who got a copy of my new
cookbook Magnolia Table Vol 2 ##+4

24w

@

f"‘*{:) shannarajade @kate.h.mccartney )

6w 1like Reply

—— View replies (1)
i inctamramnice1l Minannamainac
Liked by mpazpotes and others
APRIL 7

The most popular post about Magnolia included a sneak peak at the newly redesigned Grist Mill
where Joanna announced she will be hosting a cooking show in the fall, garnering 371k likes.

Entertainment News

Chip And Joanna Gaines Reveal Joanna Will Host
Her Own Cooking Show

By Emily Lee
Nov 8,2019

The article getting
the most attention is
from Joanna Gaines

announcing her own
NOW 1051 - Music from the 90s to NOW for Ames COO king ShOW.
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Joanna Gaines'
Magnolia Market
O (4.3%)

Joanna Gaines 3 .
(8.7%) 2., Chip And Joanna

News (14%)

3 X O Joanna Gaines
(18%) Saving Waco (12%)

@ Restaurant (14%)

@® Downtown Waco

Restaurant

@ Chip And Joanna News

Joanna Gaines Saving Waco ] ]
Figure 19: News Network Analysis

oanna Gaines
@ These Events
Joanna Gaines' Magnolia ...

More Guide The Gaine’s new hotel venture in downtown

@® A Food And Design Empire Waco is getting the most new narrative,
following all of their many ventures as part of

® The Week

the growing Magnolia Empire.

Things You Need To Know Before Visiting

Vacation Rentals, Homes, Experiences & Magnolia Market At The Silos (Updated
Places - Airbnb For 2020)
Vacation Rentals, Homes, Experiences & Top Favorites of 2019

Places - Airbnb

What We Did in Waco

Private Downtown Condo - (3 Blocks

from Magnolia!) - Condominiums
Texas Getaways

Everything You Need to Know Before Vacation Rentals, Homes, Experiences &
Going to Magnolia Market Places - Airbnb
NETBASE
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Figure 20: Social Network Analysis

Tourism as a result of the Gaines is the topic of discussion, as their show, market and other
ventures have been great for the economy as their shop, restaurant and hotel are now making
Waco, Texas a destination.
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13 Sﬁrﬁ

14 (»

Carrefour

. g

Sprouts Farmers Market 56,483 <1%

12 0 Publix Global Love List 141,123 1% ‘,\_J\ll/\‘
Publix

W
e,

Carrefour 11,573 <1%

Intermarche 5,063 <1%

2,605,954,240

2,851,612,925

While Kroger and Trader Joe’s both respectively have the largest share of voice in social at 22%
each, it is Publix who has the highest net Sentiment of all 15 grocery retailers at 85%.

non Publix messaging parklng lot
overrated

testp wgkg,lg(\plg P
chicken

cupcake

ki
fruit bow Su f;:gﬁ’c{ke
Snch) deliver s
cookle - "*"a“ o tender
plneapple sub sweet tea

eat deal
employe frurt ggheese?:gke
wing joog lemonad
shopping Shopp . e

e|p employee

commercial sushi recall salad product
lag in COVID-19 safeguard
recall white American cheese

Kiersten Willis

The supermarket chain has more than

1,200 store locations throughout the southeast,
including 187 stores in Georgia. More than 200,000
employees help run the stores and last year, Publix
ranked at No. 1 on Fortune's list of the Best Big
Companies to Work For.

Feb 12 %

The results were basedonasurveyof  Jan22 %o
almost 3,800 executives, directors, and

analysts. RELATED: New Publix with dock for boat
access in the works in Florida Publix has also been
named one of Fortune's 100 Best Companies to
Work For in America for 21 consecutive years. You

can check out the entire list HERE .

Currently, Publix has 1,226 stores in Sep7 %
Florida, Georgia, Alabama, Tennessee,

South Carolina, North Carolina and Virginia. For 22
consecutive years, the company has been named
one of Fortune’s 100 Best Companies to Work For,
and Publix ranked No. 1 on Fortune’s inaugural list of
Best Big Companies to Work For in 2019. In
addition, Publix's dedication to superior quality and
customer service is recognized among the top in the
grocery business.

Currently, Publix has 1,237 stores in Nov 25 S
Florida, Georgia, Alabama, Tennessee,

South Carolina, North Carolina and Virginia. For 22
consecutive years, the company has been named
one of Fortune’s 100 Best Companies to Work For,
and Publix ranked No. 1 on Fortune's inaugural list of
Best Big Companies to Work For in 2019. In
addition, Publix’s dedication to superior quality and
customer service is recognized among the top in the
grocery business.

Currently, Publix has 1,227 stores in
Florida, Georgia, Alabama, Tennessee,
South Carolina, North Carolina and Virginia. For 22
consecutive years, the company has been named
one of Fortune’s 100 Best Companies to Work For,
and Publix ranked No. 1 on Fortune's inaugural list of
Best Big Companies to Work For in 2019. In
addition, Publix’s dedication to superior quality and
customer service is recognized among the top in the

Sep23 %

Looking at the attribute cloud, it is not surprising to see why it’s so high with “Publix subs”
getting over 4,200 mentions, with many say they are better than Subway subs. While Publix

Fried Chicken, wings and cakes also trend positively for the Grocer.

NETBASE

HQUID
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SociaL sEcuRITY
62: The .. age to claim
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Life in 2025 @

USA
TODAY

Entertainment

[ [ Money ]  Tech Travel Opinion

BUSINESS

Here are the companies mass hiring
during the coronavirus pandemic

Jazmin Goodwin USA TODAY
Pubitshed 5:00 am. ET Apr. 1, 2020 | Updated 1:42 p.m. ET Apr. 3, 2020

0O v =

LOOKING FOR
A JOB?

Application
for Employment

E_EQ_QS Coronavirus Conversations

> dx 0:00 | 3:57

Coranavirus: Laid off? Here are some companies that are looking to hire
USA TODAY reporter Nathan Bomey gives a lowdown on the companies going through massive hiring sprees and why not
1o worry about your utility bill. Just the FAQs, USA TODAY

The growing spread of coronavirus has left many Americans in fear of losing their
jobs, as businesses continue to shutter and authorities tell people to stay at home,

Unemployment claims multiplied, reaching an all-time high of over 3.3 million in
mid-March, with analysts expecting that number to climb. Large retailers like

The article getting the most engagements is about companies hiring during COVID-19, with

Publix hiring thousands to keep up with shopping

demand, while also getting significant

mentions around being named one of Fortune 100’s to work for 21 years in a row.

Miami-dade Publix
Employee Tests
Positive (3.7%) @

Publix Employees
Covid (4.1%) @
a

Coronavirus Grocery
Stores (3.7%) @

Wear Face Masks O
(3.5%)

Grocery Shopping
Hours (5.5%)

Publix Editorial &
Commentary (9.1%)

Elderly Florida Man
(2.9%)

@ Publix Editorial & Comme...
New Store Openings

® Grocery Shopping Hours
Publix Employees Covid

@® New Food Items
Shoppers Pack Grocery St... 3.

@ Coronavirus Grocery Stores 3.7%

Feeding America Food Ba...

® Miami-dade Publix Emplo...

Wear Face Masks

Figure 21: News Network Analysis
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MIAMI

= J Miami’s independent source of
— NeWTImes local news and culfure

‘Sure, why not? / Photo by Getty Images / Stringer

Here Are the Ridiculous Things
Miamians Are Wearing as Masks

JESSICA LIPSCOMB | APRIL 17,2020 | 12:05PM

o Last week, in an attempt to curb the spread of the novel coronavirus,

Miami-Dade Mayor Carlos Gimenez issued an order requiring people to
ﬂ wear masks or find another wav to cover their faces while visiting orocerv

CATEGORY INSIGHTS: LUXURY

Mentions (Total) Mentions (%Share)

¢ @ e . -
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2 @ Chanel_ @770 23%
3 ma prada @s2504 14%
4 Louis Vuitton .523,445 10%
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e

14 Tory Burch 119,921 <1%
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Mentions (Trend)
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MIAMI
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NéwTimes == 5w
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@ lifestyle_miami

View Profile

The large majority of news is editorial
commentary, including The Miami
New Times who shares many Publix
pics and mentions in their article
“Here are the Ridiculous Things
Miamians are Wearing as Masks”.
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While Gucci has the highest share of voice at 24%, followed by Chanel at 22% and Louis Vuitton
at 19%, it is Dior who has the highest sentiment of all 15 brands in the luxury category at 92%.
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Dior lip products trend positively in the attributes cloud with over 2k collective mentions, while
their most popular post of the year was a partnered post with Influencer Maddie Ziegler from
Dancing Mom’s fame, getting over 700k likes on her photo from her 13.7M followers.
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V&A reveals its most-visited exhibition ever

by Press Association

@® September 3 2019, 11.13am

V&A Museum reveals its most-visited exhibition ever (Adrien Dirand/V&A)

More than half a million people attended a Christian Dior exhibition at the
V&A, making it the museum's most-visited display ever.
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The article getting the most attention is around how the Dior exhibit at London’s V&A Museum

(Victoria and Albert Museum) was the most popular exhibition ever at the museum, with over half

a million people visiting since its inception.
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Figure 22: News Network Analysis
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Did you know the first American to French lesson
lead a French couture house was The Globe and Mail (Canada)
black?

_ (September 12, 2019)
Face2Face Africa (February 5, 2020)

Yves Saint-Laurent Biography: What You Bet Your Ass Rihanna's Designing
You Didn’t Know About the Designer Her Own Wedding Dress

CelebMix (October 17, 2019) PopSugar (October 10, 2019)

Society Confidential: NFL's Braylon
Edwards tells all in new book V&A explores kimono’s influence on

The Detroit News: Web Edition Articles fashion in new exhibition
(MI) (September 17, 2019)

FachinnNatuwnrl: ram TTnitad Kinagdam

In our news network analysis, the articles shaping the narrative are around Dior’s influence in
fashion history, Paris Fashion week, Celebrities wearing Dior and Paris Fashion week, along with
various articles referencing clothing and perfume.
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Figure 23: News Network Analysis
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Meanwhile, in our social network analysis the conversation is dominated by makeup, makeup-
tutorials, Fashion week and Dior’s signature red lipstick, the “Rouge Dior Ultra”.

CLOSING THOUGHTS

It’s a fast-changing retail world with increasing pressure from online powerhouses such as
Amazon, forcing brands to evolve their marketing strategies and evolve to stay relevant, while
also being agile to adapt to changed shopping behaviors as a result of COVID-19. Partnerships
seem to be key to for brands to evolve and stay fresh and current whether it means working
with influencers or partnering with complimentary brands to expose their brands to new
audiences. In today’s politically heated environment, brands need to be more careful than ever
not to get wrapped up in this conversation, as consumers use social media and their buying
power to share their political preferences. While Amazon is the behemoth in the marketplace,
there represents an opportunity for retailers to excite customers with bespoke goods and
shopping experiences that differentiate and set themselves apart. The key to brand success

in this environment is adapting and humanizing your brand with social, letting consumers
voices be heard and joining the conversation with them, while taking consumer feedback into
consideration for improvement. Consumers, now more than ever, invest in brands they feel
connected with, giving brands a unique opportunity to humanize and connect in ways they
never had before with their customers.

What does the data say about your industry, competitors and company? Is your company leading
with data driven decisions?
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