*NSany

*

'." 5

L




Table of contents

Infroduction Page 3

5 tips for designing your homepage Page 4-7

4 tips for designing category taxonomy Page 8-10

3 tips for designing your main navigation Page 11-13

4 tips for designing product lists Page 14-17

2 tips for designing site-wide layout Page 18-19

3 tips for designing cross-navigation and cross-selling Page 20-22

ﬁ

© The Loop54 Group AB 2016 - Confidential



Intfroduction

We know that a well-designed e-commerce website can attract and retain customers. That's why
we've spent years helping our customers optimise their search and navigation experience.

While we focus on providing the most relevant search results and category listings via our API, our
retail clients must decide how those results and lists are presented to the user and how it fits

together with the rest of the website experience.

Based on our own and other's research, we have compiled a short list of the best tips for designing a
frictionless online shopping experience.
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Homepage

The homepage is a crucial part of any e-commerce store because it represents the main point of entry and is a site anchor
for users throughout their browsing session. Whether it's for the first time or the 27th, users looking at your homepage
must clearly see how to browse through the various categories of your site, search for a specific product, and access

special features such as new and recommended products.
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Homepage

5 TIPS FOR DESIGNING YOUR HOMEPAGE

1. Strike a balance: The key to good homepage designis a

bit of a balancing act. Your homepage should be
attractive, be free of distracting elements and present a
comprehensive overview of your products — yet also
get out of your users’ way as they navigate. Figuring out
how to resolve this tension between providing
functionality and communicating your store's brand

and values is critical to a successful design.

. Be obvious: Make sure your homepage makes it clear
what type of products your store offers. Include a
representative yet diverse range of products,
preferably supported with well-chosen, attention-
grabbing graphics.
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Homepage

5 TIPS FOR DESIGNING YOUR HOMEPAGE

3. Help users out: Promote the popular categories and
subcategories of your store prominently on the
homepage. Users arriving at the homepage need to
end up in the right scope for the products they
envision buying - such as the "Health and Beauty"
scope for shoppers who want to buy mascara.

4. Keep things simple: Your site's users are often on a
mission to find what they want right away. Navigational
elements like "Categories™ and "Search” should be easy
to find, and they should load before content such as
image carousels and sales promos.
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Homepage

5 TIPS FOR DESIGNING YOUR HOMEPAGE
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5. Make shoppers feel special: Tailor your site as much
as possible to provide an individualized (or
segmented) shopping experience.

Bespoke imagery and design elements such as
attractive photography can go a long way in
creating a great first impression, making it more
likely that users will stick around.

Personalised content such as recommended
products also helps, although personalisation
shouldn't dominate the homepage or affect how
users navigate the site.
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Category taxonomy

4 TIPS FOR DESIGNING CATEGORY TAXONOMY

If the homepage of your e-commerce store is like the cover of a book, inviting people in to browse awhile, then your site's
product categories are like the spine and the table of contents all at once, holding everything together and providing a clear
infrastructure. Any good e-commerce store has a carefully designed category structure at its core.
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1. Filter things out: It's important to distinguish
between categories, filters and facets within your
taxonomy. Categories are mutually exclusive divisions

Category PRODUCTS 26) VIDEOS (&) PHOTOS (108 ARTICLES (31) ADVICE (111

that separate products into distinct groups. E}'jf’""“ T

Filters use certain product metadata as visible criteria

visitors can use to refine their search queries. \ E“mw =~ ? ql ’
Facets (also called faceted filters), on the other hand, — e e Y
are used to window down the products available T ::' e
within a category based on the qualities of that

product. Essentially using multiple filters ﬂ \ u l
simultaneously. .;
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Category taxonomy

4 TIPS FOR DESIGNING CATEGORY TAXONOMY

#/ Dedicated
2. Accessorize: Shoppers typically expect that accessories will acceddoried
. PPETS Typiealy &b : dubcategoty
be contained within the relevant top-level categories

rather than form their own. Computer accessories such as
mice and cables, for example, should probably be found

SEARCH
under the "Computers" category, in a subcategory next to a SEPHORA
" wn " .. MAKEUP  SKINCARE FRAGRANCE BATHABODY NAL | WUR  TOOLsaBRuswes MeN EZGER SME  BRANC
Laptops,” "Desktops," and so on. However, this is often
. . . . . Value & Gift Sets» Mair Tools » Sh/op
industry-dependent — clothing retailers often have a top- Quick Links . | HarDyes 2 Amvea 7
n . n . . Just Arrived Har Staghtenes & Flat Barilsotwrs o
level "Accessories" category with subcategories for S S S Adure Best of Baauty
Temwed Soe
watches, belts and socks. — ot Mar Brushes & Congy Vae Sce -
Hosday Gits P Har AZORSOOES N al Bedsty
Weekly Specials Best For
Explore
Hair Styling & Curts & Coits
. i i i Treatments » , Sepnon Hot Now
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it makes it easier for users to find what they need. For p” e sms Oarraged Har <
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example, a subcategory for “Tables"” would likely belong oot a ’ : |
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Category taxonomy

4 TIPS FOR DESIGNING CATEGORY TAXONOMY

#/ Pre-fi thematic list
4. Break the mold: Your faxonomy doesn't necessarily have to adhere 2 Thid i a (t.e. i not an Wcazego/z%}
to a strict scientific division of your store's products. Consider C /’% \
adding a "New Arrivals" filter to highlight interesting new additions }
fo your store. it a i SEPHORA \' -
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(i.e making it seem like a category to the user), but do not Coran Bath & Body» e s
. .. o Remaw Men's» Sxircase 10 Take Our Ouiz
actually make these attributes categories in your data g |
structure. Doing so will severely deteriorate your search B Ot i
and recommendation engines. e ‘
After Sen Care

SHOP SKIN CARE GFTS »

General rule of thumb: if there are less than 30 items in the
category, consider using it as a filter instead.
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Main navigation

Having a well-designed, carefully considered taxonomy is of little use if your users have
trouble navigating through it. The category taxonomy serves as the skeleton of your store, but
the main navigation is just as important — it's the primary visual interface through which
shoppers access your catalog.
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Main navigation
3 TIPS FOR DESIGNING YOUR MAIN NAVIGATION

#1 Avoid dingle navigalion
om, Uhal ‘

. _ L wined double-
1. Make categories clear: Instead of a single navigation item Aover
labeled "Products" or "Catalog," use a navigation bar that
lists all of the categories together and is immediately visible EAVERUAS B At ebrlie. SlpfeOln TekOde Comotn GhCod Sy BE
to the user. This avoids problematic "double hover" issues wsiions  wovs  couct o A @]
that make it necessary for shoppers to carefully navigate the e [ SO0 MASKS SOCMO ACCHRAONEE SPGOALSZE D0
drop-down menu in order to find the subcategory they — o oo T ot e
Borh ;:::':;m m Awrare :'o‘;:ﬂ:n; Soeciaty Piows.
want. In addition, explicitly listing all product categories = o e o
makes it clear what kind of site and store your shoppers i g Com ey =
. SoogedCaaring gt e Mo
have arrived at. i — e
Baby & Kids ‘ .
Heckh & Beouty
2. Keep things consistent: If you use a drop-down menu, it P Adir
should be available at all points within the scope of a ol
category, since shoppers may want to browse multiple L
categories throughout a single session. Site-wide SHOP ALLDOING | CLEARANCE & SAVINGS | NEW AREIVALS

navigation pages, including "Customer Service," "Shipping"
and "Return Information," should be distinct from your
category navigation bar and available from every page in
your store.

BACK TO COUEGE
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Main navigation

3 TIPS FOR DESIGNING YOUR MAIN NAVIGATION

#3 Dont %{) ek,
loo ¢
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your main navigation well in advance of
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launching your site so that you avoid confusing
shoppers with constant changes. If you use
visual anchors to identify your categories, they e < nord 'c]éel '-= EE—— Q [t hdan e
should be representative of all products that can R | | - |
be found under each category, and should only
change in the event of a drastic site-wide
redesign.
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Product list layout

Traditionally, a product list page (category listing page) displays items in a list, with information such as
the product name, image and a link to the product's individual page. A well-designed product listing
page needs to strike a balance between providing enough information to distinguish the products and
providing a simple, clean interface for users to browse.

1. Display the essentials: Your product listing page

should provide just enough about each product's
attributes to distinguish it from the alternatives —
and no more. After all, if shoppers are interested in
a product, they can click through to its individual
page to find more information. An item's price is
an essential datum that should always be included
in the product listing page. Other fundamental
attributes include the title, thumbnail image and
product type.
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Product list layout

4 TIPS FOR DESIGNING PRODUCT LISTS
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2. Let them compare: If they can't easily distinguish
between the various products on the page, your Amazon Best Sellers
users will be overwhelmed while browsing. Your Arty Dopartmant Best Sellers in Books
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Product list layout

4 TIPS FOR DESIGNING PRODUCT LISTS

3. Pictures are priceless: Many users are visually driven
and rely on product image thumbnails while
browsing. Thumbnails need to be unambiguous,
unique and distinctive. Displaying the unpacked
product, rather than the product packaging, is usually
a smarter choice. Consider displaying a secondary
image when the user's cursor hovers over the item.
For example, if the main image is the product against
a solid background, the secondary image should
show it in its real-life context, and vice versa.
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Product list layout

4 TIPS FOR DESIGNING PRODUCT LISTS

Stow the numb diucls that
gmmﬁ%m

4. Window things down: Instead of hunting for
a needle in a haystack, shoppers can use
faceted filters to find the few items that are
most relevant to them. If a piece of
information is important enough to include ‘ |
on the main product listing page —color, , S8 eptrannsdl || Rt atandll | [vsrvimprdesia
average rating or price — then it's important B |
enough to filter by. o o 0 | 2 o o | m = N

You should also include category-specific
filters, such as effect for a eye makeup Show i
category, when it makes sense to do so.

Voduwene M ilon Lashes F Freedoon System Eye Sh Hypalee M LTre 12 Shade Eyeshad Mineral Eye Shadom M

158 b i 68 30w ” Trde Y99 Wy

O

Hide log {4t o farets behind

© The Loop54 Group AB 2016 - Confidential



Site-wide layout

So you've put some serious effort info making your homepage, taxonomy, navigation and product
listings clear, well-designed and user-friendly. Your job isn't over yet, though: You also need to consider
how your general site-wide elements will be displayed and positioned. Your e-commerce site needs to

make it easy for users to get around the website and find sections such as customer service, shipping
and return information.

QD spottamore s B © ® ©

Ll ‘ﬂi\ "‘0 N vt S Tl

Toppdata Law et (VI Varom b Spomtraitneg S wagao e $pelmae Outets (PO ¥

SNEAK ERS

for sommarer

TRANING wWrens LPOATIWIAN rFOTROLL vl-u
TOPPLISTA JVST Wy POPUARA sAS ARl & VAR08 SPOATAMON Y VANt el radoon & 1 e
L Nighty L Ve o - an LT ot & T st

© The Loop54 Group AB 2016 - Confidential 18




Site-wide layout

2 TIPS FOR DESIGNING SITE-WIDE LAYOUT

1. Map things out: If your best efforts fail and your users get Site Map
hopelessly lost on your site, you need a way for them to hit Do, S - e e N
the reset button. Create a sitemap that shoppers can consult - B
in order to get a bird's-eye view of your site and its product
categories. The sitemap should include all of the top-level e
categories in your taxonomy as well as the next layer of e

Your locel TKEA store $hep oniire IKEA Services Product avaladisty

subcategories. =
#2 Promo banner, not
2. Get out of their way: Users fend to become frustratedat o s 202U
any interruption to their shopping experience. Overlay R ...
dialogs and popups asking the user to take a survey or sign m— ’
up for a newsletter are generally seen as an ineffective e i s |y e e
= Granocla Halion & ¥okes Apelsinjuice
annoyance. Instead, use banners and ads to place this = g R — }
ey . . . Kot & Flget aae e G Ao e e .
content within the page where users can't remove it. In S 2t 3095 (S| e 1695w
addition, forcing users to create an account before - P —
. Firogma N AT
browsing causes many would-be shoppers to abandon the . .ﬂ E m __ B @E -
site or enter fake login details. . 438 ag30:. 40 g3o-. 2. g
Drpek Vispgradde Fullkoragrot Aktiv Grilkery Paprika Frmusli Guld Frokt Mark Choklad Apple/parondeyck
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LOOPHA

Cross-navigation and cross-selling

Although the importance of site navigation is hard to overstate, shoppers rarely follow a simple,
straightforward path through your site when browsing. Instead, they often go back to previous pages,
look for related products, move to a different category, or just start over entirely. Your site should
anticipate this behavior and make even the most scatterbrained shopper feel at ease.
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Cross-navigation and cross-selling

3 TIPS FOR DESIGNING CROSS-NAVIGATION AND CROSS-SELLING

o

1. Leave breadcrumbs: Shoppers might arrive at an #2 Show nelevant . ':m o iEj
individual product page in any number of ways. Instead of CO .
forcing them to use their browser's back button to leave : SEPHOR | wetonsemces » Ev{;...:“
the page, insert "breadcrumb” links that help them \ s ot o] Pt Sbacamm
navigate elsewhere on the site. These links can be . N :"::;

hierarchy-based, showing where the user is in your site's f,:_,::;
taxonomy, or history-based, showing the user's recently e

viewed items or search results.
o S
s f*‘: 4
2. Create connections: If you've built content such as product -_ '\( \ [ — 1
guides for your site, make sure to add relevant links in the oo l . . ——g
text between the different pieces of content, as well as o b Moo tutaomn | "
: - el -
from the content to the appropriate products and — fovoe Joove m
categories. Allowing shoppers to cross-navigate I ! “
throughout your site's content encourages exploration and { v
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Cross-navigation and cross-selling

3 TIPS FOR DESIGNING CROSS-NAVIGATION AND CROSS-SELLING

3. Make suggestions: You never want o miss the
opportunity fo make another sale, and your
site's design should reflect that.

Recommend related, similar or
complementary items on the product page, at
checkout and in search results.

Related or recommended dearch
redulls
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